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Some kinds of communication on some kinds of issues, brought 
to the attention of some kinds of people, under some kinds 
of conditions, have some kinds of effects. 
r D . d B 1 1 ur. ciernar eve son 
Today, international students are educational resources and ambas-
sadors of international friendship ·important to the countries in which 
they spend the1r educationa·1 sojourn. International stud•?nts bring ~1 
rich cultural heritage to their host country and take new experiences 
and kn owl edge of modern science and techno 1 ogy back to their home coun-
tries. Meanwhile, they are important sources of information about their 
host country and her cul tu re to thcd r countrymen. 
The attitude held by international itudents toward the culture of 
their host country have thefr origins fo the individu.a.1 backgrounds and 
nntive cultures of the individual student, but the student's experiences 
in the host country, his exposure to mass media, and other forms of com-
munication contribute to change and reinforce images a~d attitudes. 
Mass media must be considered as one of the most important factors 
in the formation and modification of the attitudes of international stu-
dents durfog their studies in the host country. Ir.tenw.tiona 'I students 
"learn and are influencE:d by what they hear~ see~ and read through the 
nexus of various communication media about the host country. Tr1ey 
c:hang,2 their viewpoints a.bout 'issues according to what they learn from 
the'! r i nfonrmti on sources. The sources of information, the conditions 
1 
and feedback of communication become important in relation to what the 
internati.onal students think about their host country. 
2 
While man.v recent studies have been related to conceptions of, and 
attitudes toward, Americans, there has been l'ittle effort expended on 
the mass communication media as sources for the forma.tion and change of 
attitudes and images. 
Objective of the Study 
With the assumption that the mass media are th~ dominant sources 
of information about the United States' way of life for international 
students, the purposes of this paper are to investigate the media be-
havior of international students at Oklahoma State University, and to 
probe their attitudes toward the American media. 
This study seeks to determine the use Gf f\merican media by a sampie 
of international students before and after their arriva·1 in the United 
States. It further examines the nature of attitudes of international 
students toward the American media~ the re1atfonship between the length 
of residency fo the United States and attitude toward the American 
media, the effectiveness of student:.: 1 exposure to the .L\rneri can media on 
their learning of the English langu"ge, and the existing relationships 
among the personal and social characteristics of the international stu·· 
dents and their exposure to the American media. 
Definition of Terms 
The following terms are defined ·for use in this study: 
International Students. According to UNESC0 1 s definition, an interna-
tional student is "a person enrolled at an institution of higher 
3 
education in a country or territory of which he is not a permanent 
resident. 112 
For the purpose of this study, this term will be defined as stu·· 
dents enrolled at Oklahoma State University in the fall of 1976 who 
were neither citizens nor permanent residents of the United States. 
Mass Media. According to Walter Weiss~ 
Mass media are organized means of reaching large numbers 
of diverse kinds of people quickly and efficiently. How-
ever, even this seemingly obvious criterion contains am-
bigu·ity, .for speed, efficiency, and the size ~nd hetero-
geneity of the audience are relative matters. 
For the purpose of this study, mass media are defined as radio; 
television, movies, magazines, newspapers, tape and record players, 
and·nontext books to which the student initially turned for inform-
ation, entertainment, and persuasion. 
Media Behavior. Media behavior is considered as the frequency of expo-
sure to the media, media ownership, and media content preference 
of international students at Oklahoma State University .. 
American Media. American media are defined as those media which are 
operating inside the United States by citizens of the United States 
and those which have been originated by /l.mericans for consiJmption 
abroad, i .. e., Am~~rican exported movies, magazines, newspapers, 
television serials; or are operating by Amer'ican interests outside 
of the territory of the United States such as the Voice of f\meri ca 
and Arrneri Forces net\liorks. 
~.ttitu9e. Att:itude was defined as the predisposition of the individual 
to evaluate some symbol or object or aspect of his world in a 
favorable or unfavorable manner. 4 
4. 
Attitude Scale. An attitude scale is a set of statements (items) about 
an attitude object to which an individual responds with a set of 
specified response categories. 5 
Assumptions and Limitations 
The following assumptions and limitations are made by the writer 
of this study: 
1. The variables of media behavior and attitude toward the 
American media are important and their exarni nation ~\Ii 11 hopefully con-
tribute to understanding attitude formation by international students 
in the United States. 
2. The study covered only those international students enrolled 
fat Oklahoma State University during the fa 11 semester of 1976. 
3. The study is l'imited to Oklahoma State Un"iversity and it is 
important to generalize the results only to certain international stu-
dents who are attE:~nding this university. 
4. A total of 25 nat"ionalities were surveyed. These 25 nationali·· 
ties were selected in a stratified random sampling procedure. There-
f6re, the results can be generalized only to the nationalities involved 
and not to the interne.tional student population as a whole. 
5. The study has greater validity because the interviews were con-
ducted only by the writer~ himself an international student. 
6. The concepts of attitudes, media behavior, and relationships 
can be measured and converted to value i•!ith statist"ical utility. 
7. Interna.tiona·l students included in this study have at least one 
year of residency in the United States and have had an ample opportunity 
to ~xpe~ience American media. 
8,, The study is, by necessit.v, static in time; hence, few trends 
could be examined in detail. 
5 
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CHAPTER II 
REVIEW OF LITERATURE 
Introduction 
The purpose of this chapter is to review the literature concerned 
with studies of demographics, attitudes~ and communication beha1riors 
relevant to international students in the United States. 
The Current Statistics of International 
Students in the United States 
According to the report of the Institute of International Educa-
tion (IIE)~ 179,390 international students have fully enrolled in 
United States colleges and universities during acaden1ic year 1975-1976. 
This figure is a 12 percent increase in international student enrollment 
frol11 academic year 1974-1975 (15-1,066). One-th"ird of these students 
came from the nations who are the members of the Organization of Petro-
1 eum Exporting Countries (OPEC). 1 The number of students from OPEC 
countries increased from 13,204 in academic year 1970 .. "1971 to 44,342 in 
academic year 1975-1976 which indicates a 9 percent increment. Non-OPEC 
students had a.1most 2.7 percent increase in their number in the same 
span of time. The IIS report showed that the percentage of Iranian stu-




According to IIS, Iran not only tops the list of OPEC nations with 
students in the United States, but leads all foreign nations in the 
number of students in tile United States. Ni qeri a with 11 ,320, and 
Venezuela with 4,630 students ranked second and third among the OPEC 
countries. 
According to .QQ~!.!. Door.§_ 1974, the latest issue found in the library 
at Oklahoma State University, during 1951-1974, the largest proportions 
of international students have come from the Far East. _Open Door_? _ _197...1_ 
revealed that California had the highest number of international stu-
dents among the states, but considering the regional distribution, 
northeast with 23 percent, midwest 22 percent, and south 20 percent, had 
the highest percentage of international students. 4 
The majority of international students were studying in engineering 
and technology fields, and 51 percent of them were graduate students. 
Miami-Dade Community College was reported in 1974 to have the larg-
est number of international students, 6,477, and Oklahoma State Univer-
sity was ranked 55th vlith 700. 6 
In fall 1976, 990 international students enrolled at Oklahoma State 
University. Iran had the greatest number of students with 241, follmved 
by Ind·ia with 87, Nigeria wHh 83, and Thailand with 70 students. The 
remaining 62 countries combined the rest of students who were 419, 
almost as the same number as the first 4 countries had. 7 
There were 477 graduate students~ 471 undergraduate students, and 
42 special students. The College of Engineering with 451 students, al-
most half of the entire international student population> headed the 
table of number in each college, followed by the College of Arts and 
Sciences with 143, the College of Business Administration with 105, and 
9 
the College of Agriculture with 101 students. The College of Veteri-
nary Medical Science with 3 international students was the last one in 
. 8 
the table. 
Opinions and Attitudes Studies 
There are a number of studies available on the evaluation of the 
United States and Americans by international students and a considerable 
volume available on the adjustment of international students during 
their sojourn in the United States. 
One of the earliest studies about international students was com-
pleted in 1914 by Hamilton Wright Mabie concerned with cross-cultural 
contacts. 9 
One of the pioneer studies about the attitude change of interna-
tional students during their sojourn was conducted by P. Loomis and 
E. A. Schuler among 62 Latin-American agriculture trainees in the 
United States in 1945. They found that trainees compared their homeland 
unfavorably to the United States after a year of study here. 10 
In 1948, William Buchanan and Hadley Cantril supervised a cross-
cultural survey which was called the 11 Tensions Project. 11 The aim of 
this survey was to inquire into the conceptions which the people of one 
nation entertain of their own and other nations. The survey was span-
sored by the United Nations Educational, Scientific and Cultural Organ-
ization (UNESCO). Data was collected in Australia, Britain, France, 
Germany, Italy, The Netherlands, Norway, Mexico, and the United States. 
The results showed 11 an evident connection between the individual 1 s posi-
tion in his national life and his view of the world. 11 In terms of 
10 
friendliness, Russia had a consistently high negative score, while the 
United States received much higher positive scores. 
To evaluate an aspect of its program of cultural exchange, the 
Department of State commissioned a systematic and fruitful survey in 
1953. The survey was conducted by Arvid Brodersen among 46 interna-
tional leaders from Australia, Ceylon, Denmark, Egypt, France, Greece, 
Germany, Iceland, Ira.n, Italy, Luxembourg, Nigeria, Norway, Pakistan, 
Sweden, Thailand, United Kingdom, and Vietnam, emphasizing in particular 
preconceptions about race and intergroup relations in the United 
States. 13 Criticism of the United States as a world power, and her 
democracy, social life, economic life, and cultural life was the cen-
tral focus of this study. The foreign leaders revealed a low average 
level of information on the subjects. 14 
While there was little evidence of strong prejudice against 
Amer'ican democracy, there was also little indication of the 
deeply emotional faith in it as a model for other peoples 
which was typical in former times. Some of the leaders con-
sidered certain other countries like Britain and Scandinavia 
more democratic than modern America .. 15 
Studies_ ~_g_ International Students 
R. D. Lambert and M. Bressler administered a survey to 19 Indian, 
Pakistani, and Ceylonese students in 1954 to analyze the pro!Jlr;:m of ad-
justment to a new cultural environment, and to understand how these 
students perceive and ·interpret American institutions in terms of their 
own relevance to Indian culture. 16 
Lambert and Bressler found that the students involved in their 
survey were impressed by tile omnipresence and efficiency of the mass 
media in providing political education. The Indian students deplored 
the influence of sma·11 and 11 fi nanci ally strong 11 int~rest groups on 
17 
government. 0 Lambert and Bress1t~r concluded: 
This mech;:mism of cultural reference is operative amons1 all 
stud~:mts and is app1icab-le to all institutional o.re.1s over 
all points of time, whether or not Images of American 1ife 
are divided fro~:i the media of mass communication or from 
direct observation.18 
In another study Franklin D. Scott found that Swedish students 
were highly critical of the gulf between principle and practice in 
American politics, and of the shifts and uncertainties ·in fmieriurn con-
d t f " . f~ . 19 uc o Tore1gn a ra1rs. But on the other hand, Scott remarked "the 
primary and ail-but~·universal reaction of Swedish students to their 
American experience is amazement and gratitude for the outpouring of 
hospitality. •i 20 
In most of the studies concerned with the evaluation of Americans, 
international students stressed materialism and the superficiality of 
personal relations among Americans. They cha.racteriz<-'d Arnel'ica and 
American culture as ·immature. 21 
In a study conducted by Ralph !3ea.1s and No·,'n:an D. Humphrey among 
Mexican students in the United States and a group of returnees to 
Mexico, they found that while Mexican studf:r.ts 0.dmfrt:d Bti1e political 
life of the United Stat.es,'1 they were extrem,=·ly critical af manifesta-
tions of de111ocracy ir. soclal i·e1atfonst:ios and treat.merit of minori-
ties. 22 
?\ rev"iew of the iit;:'.!tature li:;d the writ2r of this study to conclude 
that intern:itional students com;:.: to the United States \11ith the image of 
a wealthy society, but very sucn learn about thi:; existence \.)f poverty, 
unemployment) and high rates of cr·ime i'.<rtd violence. Numerous studies 
found that in ternationa·! students are more criti ca 1 of race (n scdmi na-
t·i on than of any other aspect of Ame~·i can 1 l fe. 
12 
A survey of African students in 1963, the United States Informa-
tion Agency reported that respondents encountered racial discrimination 
·in the United States. 23 But international students still consider the 
United States' standards of living relatively high as a result of its 
people's industriousness, creative technology, and efficiency in manage-
t d d t . 24 men an pro uc ions. 
Accardi ng to the study which was conducted by Sewe 11 , Morris, and 
Davidson among Scandinavian students, one can generalize a more favor-
able overall attitude toward the United States as evidenced by the 
student's rating on the Index of Affect; then: 
1. The higher the student's English speaking facility. 
2. The higher the student's socio-economic status of home. 
3. The more prior contact the student had had with America 
and Americans. 
4. The more favorable the student's preconceptions of the 
United States. 
5. The less frequent and severe the frustrating experiences 
encountered by the student. 
6. The 1 ess preoccupied the student is with his home coun·; 
try during the United States sojourn. 
7. The greater the student's desire to advocate the adop-
tion of United States' patterns ~t home.25 
To know how the attitude of international students toward the 
United States and Americans change during their sojourn in the United 
States, a specific attitude pattern was developed by investigators 
which is characterized as a U-Curve. This attitude pattern emerged for 
the first time in 1954 as a result of the study of Scandinavian students 
in the United States conducted by Swell et al. 26 
According to Ithiel de Sola Pool, the U-Curve can be described as 
follows: international students typically start with very positive 
attitudes toward the United States; then, during the first year, they 
have problems of adjustment and tend to become disillusioned. But, 
13 
after a time, they gain a deeper and more sophisticated insight and be-
come increasingly favorable toward the host country. 27 
Louis G. Heath achieved the same U-Curve in his survey at 
Berkeley. 28 He stated that during the first phase, it is the effects 
of advanced techno·logy which strikes internationa.1 students. Then, 
after four to six months, the student looks behind the sparkling tech-
nology and finds hypocrisy, materialism, racism, etc. In the third 
phase which starts after about eighteen months, the student begins to 
attain the level of satisfaction he enjoyed in phase one. 29 
The U-Curve pattern has not always been in the same direction as 
it was described above. In Tamar Becker's study of a trinational sample 
on the UCLA campus in 1968, he found the U-Curve pattern to he a valid 
characterization of the Western European or Scandinavian students in 
the United States, but may not apply to the majority of students from 
underdeveloped countries. 30 Two distinct patterns of attitudinal and 
behavioral changes can be identified on the part of international stu-
dents in the United States: (1) the U-Curve pattern for highly developed 
countries, and (2) a reverse pattern for students from underdeveloped 
t . 31 coun ri es. 
Richard Morris suggested that the rather hostile criticism of 
Indian students in the United States is a defensive reaction to their 
feelings that Americans look down on their country, while the more 
11 objective 11 reactions of the French and Scandinavian students have been 
attributed in part to the facts that these students feel secure about 
the position of their home countries, both in their own eyes and in the 
A • I 32 men cans . 
14 
In a study conducted by Bennett et al., among 47 Japanese who had 
previously received educat"ion in the Un'ited States, investigators found 
'that the returning Japanese scholar faces difficulties in reorienting 
himself to his home culture. 33 
Useem and Useem reported that Indian people at home considered the 
student returnees from the United States "too American. 1134 
Recently two studies were completed at Oklahoma State University 
investigating international students and their problem of adjusting in 
the United States, and their social relationships with Americans. In 
one of these studies Hossien Moftakhar studied the adjustability and 
social problems of Iranian students at Oklahoma State University. 35 
Moftakhar found that the majority of Iranian students have a low level 
of accuracy in their information about the United States 1 system of 
higher education and American culture. Most of them seem unable to 
properly adjust themselves to American culture. 36 
The other study was conducted by Douglas Wilson among 160 interna-
tional students attending Oklahoma State University in 1975 to determine 
the extent of the social relations of selected nationality groups, and 
the existing relationship between these social relations and attitude 
toward the Oklahoma State University. 37 Wilson found that 11 cultura 11 y 
national backgrounds 11 were related to the social relations of interna-
tional students. On-campus residents were more interested in social 
activities, and it takes time to become involved in social activities 
with Americans and non-Americans. The relationship between American 
involverrent and attitude toward the Oklahoma State University was not 
t . t . 11 . . f . t . th . t d 38 stawlS 1ca y s1gn1 1can in 1s s u y. 
15 
Communications Studies 
In contrast to the large number of studies available on the atti-
tude and attitude change of international students in the United States, 
studies there are relatively little concerned with the communication 
behavior of these students, and the effects of exposure to the A.11erican 
media on their attitudes. 
Available studies have shown the importance of exposure to the 
American media and its effects on formation of attitudes of i nterna-
tional students during prearrival and their studies in the United States. 
Richard F. Carter states that forming, fixing and transmission of 
images are basic processes in communication. Communications, either 
through personal contact or through mass communication media may be con-
sidered an important variable contribution to the formation and change 
.(: . 39 o, images. 
One of the pioneering studies in the field of international stu-
dent 1 s communication was Coetho's study of 60 Indian students• percep-
tions about the United States in 1958. The purpose of the study was to 
evaluate the images of the United States and India among the subjects 
11 during a prolonged sojourn abroad. 'AO The results of this study con-
firmed the Li-Curve pattern. Coetho separated his patt:!rn in fcur 
phases, and in his phase four "social personal 11 themes dominate the 
communication of students. 41 
In 1958, Jerome Ellison and Phillip French conducted a survey among 
87 Thai students at Indiana University to determine "What Foreign Stu·--
dents Think of Our Press. 1142 The Press was deffoed as newspapers and 
magazines. The results disclosed that most of the Thai students were 
16 
dissatisfied with coverage of their country 1 s news in the American 
press. · Most of them~ however, had a generally higher opinion than 
their own national press. Most of the students showed a great interest 
43 in the nature of freedom of the Press. 
A study to which the present one is greatly indebted was conducted 
by H. G. Dawson among 66 international students entering the State Uni-
versity of Iowa in 1959. The investigator was interested in the atti-
tude, impressions, and preconceptions of the international students 
regarding the United States and Americans and the possible relation of 
these to experiences with the American mass media in their home coun-
tries.44 Dawson found that respondents were well acquainted with 
American motion pictures, magazines, books, and to a lesser extent 
d. d t 1 . . 45 ra iO, newspaper, an e ev1s1on. 
In terms of the mass media exposure habits of internatio-nal stu-
dents, the insignificance of American newspapers, radio and television 
was apparent. Respondents believed that they had been more under the 
influence of American motion pictures than other American media, regard-
ing their preconceptions about the United States. 46 
According to Dawson, the original 11 image 11 of the United States and 
Americans borne by respondents in this study was generally favorable 
despite certain stereo-typical notions prevalent among them. And the 
major part of this image had been shaped by American media available in 
the home countries of the respondents. 47 
In an extensive exploratory study of international students• image 
changes, James Markham made a five-year survey (l-959-1964) of interna-
48 tional students on the same campus. He found that international stu-
dents came to the United States with a favorable image of the 
17 
United States and Americans, but these images changed over time in a 
less favorable direction after their arrival. Markham also found that 
the mass media were major sources of image formation about the United 
States and funericans among the students and contributed to be important 
during the student's American experience, though his use of the media 
tlropped slightly. 49 
In 1964, the United States Information Agency investigated the 
media behavior of 330 Sub-Sahara African students in the United States, 
and found that the mass media have been the principle sources of inform-
ation to respondents. 50 Radio ranked comparatively low among the major 
media. While most of the respondents were impressed with American 
movies among the other media, they agreed that American movies were in-
accurate in their portrayal of real life in the United States. 51 
The review of literature suggested that television has been the 
most used media by international students after their arrival in the 
United States. They spend more time watching television and this t·lme 
is largely independent of social class, education, religion, and age. 
The primacy of television watching over other media is in its variety 
of programming which appeals to different interests and tastes. 52 
According to an article published in 1958, 641 international stu-
dents from 82 countries were asked to indicate their feelings about ad-
vertising in the United States. 53 The results of this survey indicated 
that most students had a favorable attitude toward American advertising. 
The major reasons for favorable att"itudes toward funerican advertising 
were: (a) the enjoyment H provides personally, and (b) the assistance 
it gives to business in this country. On the other hand, major reasons 
for unfavorable attitudes were: (a) the large amount of advertising, 
and (b) the high level of bias and untruth. 54 
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In a study conducted by Hamid Mowlana and Gerald Mclaughlin, three 
out of the top four sources of information were mass media, and each 
was checked by approximately one-half of th<~ international students in 
55 the sample. 
Another survey at the University of Iowa attempted to determine 
how the United States Information Service (USIS) impressed the people 
whom it seeks to inform. The results of this survey showed a consider-
able change in the opinions of respondents about the United Staes after 
their use of American media in the United States compared with their 
opinion formed by the use of USIS before their arrival in the United 
States. 56 USIS was defined as the portrayal of United States in foreign 
countries by film and television, Voice of America programs, and publica-
tions and news articles. The United States• portrayal was slightly 
aggressive through USIS, but was quite aggressive through local media in 
the United States as it was indicated by the subjects. 57 
The review of literature further suggested that in most cases a 
high media usage was reported for international students during their 
prearrival period, and a decrease in media usage was noted after the 
student arrived in the United States. 58 
Recently, a study concerned with the attitudes of international 
students toward American television, data indicated that television was 
considered the most reliable source of news among respondents. 59 But 
respondents did not believe people on television were like persons in 
real life. Television was a major form of leisure time activity for 
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most social groups, and the respondents involved in this study never 
b ht d t l t f t h . t l . . . l 60 oug pro uc ·s as a resu · o wa c mg e ev1s1on commerc1a s. 
Irr a survey conducted by T. E. Koshy, a larger percentage of non-
student Indians than Indian students watched television for news, while 
a larger percentage of Indian students than non-student Indians used 
newspapers for news during their residency in the United States. 61 
Koshy pointed out that Inda-Asians are interested in knowing about news 
of India in American media, but they are dissatisfied with the amount 
f I d . . d 62 o n 1an news receive . 
In 1973 ~ Cathy Chi a-Chang Ku surveyed 200 international students 
on the campus of Kansas State University to determine the relationship 
between media usage and attitudes of international students toward the 
United States. 63 Ku found that United States citizens were described 
by respondents as frank, cheerful, hard-working~ efficient, progressive, 
materialistic, and active. On the other hand, Americans were less in-
formed~ less cosmopolitan, less relaxed, and less adult in the minds of 
international students. 64 Ku found that respondents had more exposure 
to United States radio and magazines than United States newspapers or 
television in their native countries. Content preference after arrival 
was toward news. The majority of students were satisfied with the news 
coverage of their native countries by United States media. It was noted 
that the higher the students' exposure to the American media, the less 
favorably they viewed Americans. Also, attitudes toward the United 
States government were found less favorable among more highly exposed 
students to the American media. 65 
One of the latest studies in the area of media behavior by inter-
national students was conducted by K. Usha Rani Vyasulu at the 
University of Florida in 1975. This study showed that "as the influ-
ence of mass media increases, so too does the influence of the inter-
'personal relationships. 1166 
Summary 
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International students come to the United States with a favorable 
image of their host country. Depending on which part of the world they 
come from, students• attitudes toward the host country and American cul-
ture wi 11 change over time. The most common attitude pattern of inter-
nati onal students is characterized as a U-Curve which starts with 
favorable attitudes toward the United States and United States citizens, 
then tends to be unfavorable, and in its final stage it returns to favor-
able direction again. This pattern, however, does not always hold in 
the same direction, especially in the case of students from underdevel-
oped countries. 
Exposure to American media in the home country is major sources of 
information of images about the United siates, and the major sources of 
changes in attitudes of international students after their arrival. 
International students are more exposed to American radio, maga-
zines and motion pictures than American television and newspapers in 
their native countries. After their arrival in the United States, 
American television and newspapers are the most used media by interna-
tional students. 
Although international students are dissatisfied with coverage of 
their home country 1 s news in Americ~n media, they count on the American 
media as major sources of information. The most favorable aspect of 
American media to international students is the freedom of the press in 
American media. 
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CHAPTER I I I 
METHODS AND PROCEDURES 
Introduction 
The main objective of this study is to describe and analyze the 
media behaviors of international students at Oklahoma State University 
and their attitudes toward the American media. 
The main questions proposed by this study are as fo 11 ows: 
1. How do the international students at Oklahoma State University 
use mass media before and after their arrival? 
2. What are the attitudes of the international students toward the 
American media? 
3. What is the relationship between the length of residency of 
inteniational students in the United States and their attitudes toward 
the American media? 
4. How effective is the exposure of American media on the interna-
tional students' learning of English language and American culture? 
5. What are the relationships among the personal and social 
characteristics of the international students and their exposure to the 
American media? 
This chapter will discuss the methods and procedures used in ob-




To collect the data relevant to the research questions, a survey 
of international students was conducted on the campus of Oklahoma State 
University during the fa 11 term of 1976. The procedure of this survey 
was developed in five primary stages: (1) designing the questionnaire, 
{2) the execution of a pilot study, (3) the selection of the subjects 
for the experiment, (4) interviewfog the subjects, and (5) tabulating 
the results. 
The accomplishment of these five main stages which took four months 
will facilitate the comprehension of the overall study. 
One of the most important and crucial steps in surveys which deal 
with the human factor is the design of the questionnaire. Questions 
must be related to the research problems and appropriate to the personal 
and social characteristics of respondent~. Clear and unambiguous ques-
ti ons which demand minimum effort to ansv1er wi 11 draw the most useful 
information. 
Parten points out, "the terminology and questions should be adapted 
to the type of people who will give the information. 111 According to the 
lHerature related to the studies of international students, major fac-
tors such as English proficiency, survey inexperience, and noncandidness 
have posed serious problems of validity. 
Douglas Wilson, the International Students' Advisor at Oklahoma 
State University, states: 
... experience with the international student population at 
Oklahoma State University had shown that Eng.lish lan9uc1ge 
proficiency of the nationalities used in the sample was great-
ly varied and the groups as a whole were not "survey wise. 11 2 
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.These difficulties were considered in designing the questionnaire, es-
pecially the simplification of language used. 
The 15-page questionnaire with 82 questions used in this study in-
cluded six types of questions: (1) information items on personal data, 
(2) questions on media ownership, (3) questions on mass media exposure, 
(4) questions on the function of mass media, (5) questions on media con-
tent preference, and (6) questions on attitudes toward the American 
media. 
The first section of the questionnaire asked the international stu-
dent to report factual information identifying his academic classifica-
tion, major field of study, marital status, living arrangements, his 
length of residency in the United States, religion, native language, 
monthly budget, age, nationality, and sex. This information was neces-
sary to describe the cultural backgrounds and personal characteristics 
of the respondent. Several of these questions, such as religion and 
monthly budget, have not been used in previous studies about the media 
behavior of international students. 
The second area of questions, on media ownership, asked the inter-
national student whether he owns a radio, television set, tape recorder, 
record player, cassette player, 8-track, subscription to newspaper or 
magazine. 
The third area of the questionnaire, on mass media exposure, was 
concerned with the amount of radio listening time, television viewing 
time, readership of newspapers and magazines, and the frequency of use 
of other media. The international students was asked whether he had 
used the i\merican media in his native country, how he used the media, 
and whether the American media were available to him. Also, he was 
asked whether he exposed himself to any kind of mass media during the 
day before he was i ntervi e\'1ed. 
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The fourth section of questions sought the opinion of the respond-
ent in connection with functional aspect of mass media. This section 
sought to determine the function of television, radio, and motion pie-
tures as informat·ion entertainment, a medium for relaxation, or an aid 
to escape from reality. 
The fifth area of the questionnaire was concerned with the inter-
national student's preference of content of radio, television, motion 
pictures, and printed media. Also, he was asked to identify his source 
of information about the world's events. 
The last part of the questionnaire, which contained 32 questions, 
was designed to study the attitudes of the international student toward 
the American media. A summated rating scale (Likert-type scale) with· 
seven levels was used in this section. Kerlinger states, "the purpose 
of the summated rating scale is to place an individual somewhere on an 
agreement continuum of the attitude in question. 113 
About one-third of the attitude questions sought to determine the 
most reliable news medium, and the most helpful medium for improving 
knowledge of English and understand"ing l\meri can culture. Important 
issues in the American media such as violence, sex, commercials, Black 
issues, aggression in children, political issues, world's news report-
ing, and the fantasy world of television programs and movies were con-
side.red in the remainder of questions in order to determine the 
international student 1 s attitude toward the American media. 
This main body of the questionnaire was constructed ~1ith f'ixed-
a l ternati ve items to gain greater uniformity of measurement and thus 




Before the final form of the questionnaire was set, a pilot study 
was conducted. For the purpose of this research study, a pilot study 
was defined as an exploratory small-scale field inquiry which: (1) 
tests the clarity of the questionnaire, (2) examines the attitude of 
international students toward the questions used in the questionnaire, 
(3) insures that the amount of data available through the questionnaire 
would be adequate to answer research problems and formulate tables of 
information. 
Tefl international students were randomly selected. They were not 
included in the final random sample. After interviewing these ten stu-
dents, some questions were deleted due to ambiguity, and others were 
added to more fully ascertain the international students• attitudes to-
ward American media and his media behavior back home and in the United 
States. 
se·lection of Subjects 
Oklahoma State University was the locale of the investigation. 
According to the International Newsletter issued in November, 1976 by 
the International Student Advisement Office at Oklahoma State Univer-
sity, 990 international students enro"iled during the fall term of 1976; 
447 were graduate students, 471 were undergraduate students, and 42 were 
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special student$. Sixty-six countries were represented. Students from 
Iran were the most numerous with 241, Indian students with 87, and 
Nigerian students with 83 were in the second and third places. 4 
One of the serious problems in selection of subjects was the vari-
ety of cultural backgrounds. Cultural backgrounds are significantly 
dHferent enough to influence responses by students who are from coun-
tries which are considered similar but which are, in fact, separate and 
distinct. 5 It was decided, in consultation with the thesis advisor, to 
draw a representative sample which would permit the results of the sur-
vey to be generalized to most international students at Oklahoma State 
University. 
A stratified random sampling procedure was used. An official list 
of students was obtained from the International Student Advisement. The 
students 1 home countries were categorized into 14 groups according to 
the geographical location and common cultural factors such as language, 
religion, and historical backgrounds. Grouping the countries w1s made 
in consultation with the Departments of History and Geography at 
Oklahoma State University. The number of students was randomly pulled 
fi•om each group in proportion to the number in the population. A table 
of random numbers was used for pulling the numbers. 6 One hundred inter-
national students were randomly selected representing 13 groups and 25 
countries. Numerical entries for these nationalities are included in 
Table I. One group, Western European countries including Denmark, 
Holland, Eng.land, Germany, and Belgium, was excluded from the total 
groups. It was determined that most members of this group are Americans 
who had spent some of their life in Western European countries. The 
total number of participants represented by the sample of 25 countries 
TABLE I 
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. is 956. This was 96.6 percent of the entire international student 
population. 
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One of the main objectives under investigation in this study was 
the attitude of international students toward the American media; there-
fore, a time of residence factor was taken into consideration. Students 
should have adequate time to experience American media before responding 
to a survey on this topic. It was supposed only the international stu-
dents who have been in the United States for more than one year were 
eligible to be interviewed. The international students' list did not 
indicate the length of residency of international students. 
An additional 50 students were selected by stratified random samp 
ling to be substituted for those subjects who were not eligible for 
interviewing because of their short term of residency in the United 
States. 
It was decided to use the personal interview as the data-gathering 
technique. Cannell and Kohn state that to find out about the "inside 
the individual 11 such as attitudes and perceptions, the most fruitful 
approach is to ask the individuals themselves.7 Kerlinger suggests the 
interview as a probe into the context and reasons for answers to the 
questions. The interview can be used in an exploratory study to help 
identify variables and relationships, to suggest hypotheses, and to 
guide other phases of the research. Also as a data collection method, 
the interview probably has no peer for directness, usefulness, and 
flexibility. 8 Face-to-face meetings with subjects provided several im-
portant ins·ights in this study, ·J .e.: 
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l. The international student could talk in detail about his feel-
ings but did not have to w~ite statements. 
2. Vague concepts and confused questions were explained, if there 
were any. 
3. The writer was able to give more information about the purpose 
of the study and probe for answers if necessary. 
4. The interviews were conducted on the 11 horne ground 11 of respond-
ents, in a relaxed atmosphere, and at the convenience of the respondents 
which resulted in a higher level of confidence in the respondents in 
answering questions. 
It is important to mention that all interviews were conducted by 
the writer of this study. This reduced the bias of using different 
interviewers, and considerably less variance in responses. Parten 
points out: 
To insure that the data are worth analyzing, it is imperative 
to control the processes by which the information is obtained. 
If it is secured by personal interviews, all significant ele-
ments in the interview situation--the interviewer, the sur-
roundings of interview, the information, and the process of 
questioning and recording--should be so controlled that the 
. resulting record will be a true account of the situation 
which the survey is designed to describe.9 
Interviewing commenced during the third week of October and con-
tinued into early December, 1976. The average personal interview took 
30 to 60 minutes to complete. Most of the respondents were contacted 
by telephone to arrange a convenient time for interviewing. Those who 
did not have telephone numbers were met at their residential addresses 
for arrangements. The interviewing sessions were extremely informal. 
In many instances, friendly visiting occurred before and after the 
interview itself. 
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A cautiously designed questionnaire, a pilot study, and the advan-
tage of having all interviews face-to-face and conducted by the same 
person were factors which assured an acceptable degree of reliability 
and validity to this study. 
l~bulating the Results 
Six main types of data were obtained from international students: 
(1) demographic characteristics, (2) media ownership, (3) mass media 
exposure, (4) functional aspects of American media, (5) media content 
preference, and (6) attitudes toward the American media. All responses 
were coded for computer processing. Data were summarized in terms of 
frequency, percentage, and mean count. When the percentage was used as 
the determinant of relationship between demographic information, and 
media exposure or media content preference of international studentsJ 
identifying numbers were assigned to the categories of presented tables. 
For example, the relationship between academic classification and radio 
listening of the respondents, 0 was assigned to not at all category, .5 
was assigned to less than one hour category, 1.5 was assigned to 1-2 
hours category, 2 .. 5 was assigned to ?-3 hours category, and 3. O was 
assigned to more than 3 hours category. These numbers were used as co-
efficients and the percentages for each group such as freshman, sopho-
more and so on under each category were multiplied by its coefficient 
and the sum of products was divided by the sum of its coefficient for 
all categories in the table. The result for each group was compared 
with other groups, to find out which group had a larger amount of radio 
1istening time in terms of the average percentage. 
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The coefficient of each category in each table is shown on the top 
of the -categories. Tests of significance and re"liability were calcu-
lated where appropriate. 
Although international students cannot be perceived as one homo-
geneous group, it was necessary to summarize the data in terms of unify-
ing elements, in terms of similarities among the respondents as 
reflected in their replies to the same and related questions. 10 
In the first step, the results of the six main types of data were 
reported for all 100 respondents. In the second step, the writer tried 
to explain some of the existing relationships between demographic vari-
ables of international students and their media ownership, mass media 
exposure, media content preference, and attitudes toward the American 
media. Most of the results have been reported in tabular forms. 
Summary of Methods and Procedures 
A personal intevview was conducted among 100 international students 
at Oklahoma State University during the fall term of 1976. Respondents 
were selected by stratified random sampling procedure and represented 
10 percent of the entire international student population at Oklahoma 
State University. 
A 15-page questionnaire including 82 questions was used as the sur-
vey instrument in order to probe and determine the media behavior of 
international students and explain their attitudes toward the American 
media. 
Analysis of data provided the needed information to answer the re-
search questions, tables were formulated in areas where such information 
could adequately be tabulated in a comprehensive and logical order. 
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CHAPTER IV 
PRESENTATION OF RESULTS 
Introduction 
This research was conducted to provide information about the media 
behavior of international students at Oklahoma State University and their 
attitudes toward the American media. A fixed interview schedule was 
administered to 100 international students who represented 25 nation-
alities. The generalization of obtained results is based on the responses 
of these 100 i nternati ona 1 students. There is a variety of cultural 
background among the international students and therefore, they are not a 
homogeneous group, but the summarizing of the data in terms of s ·imil ar-
ities among the respondents as reflected in their replies was necessary. 
Dawson points out: 
... It is important to remember that the generalizations comprize 
a 11 composHion that is to say, a blending through tht'!ir view·s of 
students from diverse cultura.l backgrounds into a mythical entity 
known as "the foreign student." He is a product of shared pre-
conceptions of and attitudes toward the u.s.l 
The term 11 international student 11 in th"ls study refers to the partic·-
ipants in this study who are currently studying at Oklahoma. State 
University and are known as internationa·l students. The obtained data 
have beer. categorized and reported as fo li ows: 
l. The characteristics of the respondents. 
2. The media O\.<mership of international students and its 
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relationship with the monthly budget of the respondents. 
3. Mass media exposure including "yesterday study 11 ; frequency of 
exposure to radio, television, motion pictures, tape recorder, record 
player, 8-track, magazines and newspapers. Also the relationships 
between the mass media exposure and some of the demographic var·iables 
of international students. 
4. The avai"l ability and use of American media in the native country 
of respondent which indicates the initiative knowledge of international 
student about the American media. 
5. The functional aspects of radio, television, and motion pic-
tures according to the international student's perception. 
6. Media content preferences of international students in relation 
to radio and television programs, music, motion pictures, tape and 
records, magazines, newspapers and books. The study also tried to 
detennine the relationship between preference of motion pictures and the 
natfonality variable. The international student was asked to identify his 
most potent source of world reporting. 
7. The attitude of respondents toward the performance, news coverage, 
content, and prestige of American media. Two variables, nationality and 
the "length of residency in the United States were related to the attitude 
questions. 
The results are presented in tabular form where appropriate. 
Characteristics of Respondents 
An analysis of completed questionnaires disclosed that the survey 
group is heavily weighted in favor of male respondents. 92 males and 
40 
eight females participated in this survey. The age of respondents was 
as follows: 5 percent under·20 years old, 47 percent between 20-25 years 
old, 34 percent between 25-30 years old, and 14 percent were above 30 
years of age. 
There were 42 percent undergraduate and 48 percent graduate 
students among the respondents. 13 percent were studying in the College 
of Agriculture, 56 percent in the College of Engineering, 14 percent in 
the College of Arts and Sciences, 13 percent in the College of Business 
Administration, 3 percent in the College of Education, and 1 percent in 
the College of Home Economics. 
Sixty percent of the respondents were married and 31 percent were 
single. Fifty-five percent were living off-campus, and the other 45 per-
cent were living in residence halls on the campus of Oklahoma State 
University. 
About 40 percent of the respondents have been in the United States 
for less than two years, 25 percent between two-three years, 13 percent 
between three-four years, and the remainder, 22 percent, have been in 
the United States for more than four years. 
The results of the questionnaires showed that 29 percent of the 
respondents speak English in their native countries while English is the 
official language spoken by the respondents. They become bi-lingual 
when speaking to certain natives of their· country. 
The analysis of data showed that the majority of the respondents 
(41%) were Moslem, 29% were Christian, 11% Buddhist, 9% Hindu, 2% Jewish,_ 
and the remainder, 8~1a said that they don't have specific religious 
beliefs. 
Two-fifths (38%) of the respondents have a monthly budget above 
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$400.00. 30% of the samples have a monthly budget between $300.00 and 
$400.00, and 19% a monthly budget between $200.00 and $300.00. The 
remaining 13% have a monthly budget less than $200.00 
Media Ownership 
Questions 12, 18, 29, 33 and 38 were designed to determine whether 
the international student owns one or more of the media under consider-
ation in this study. In the case of newspapers and magazines,subscrip-
tions held by the respondents were ascertained. Table II presents the 
results obtained. 
The data suggests that radio has the highest frequency of ownership 
among the media (82%), cassette players next (65%), and television third 
(57%). The lower price of the radio or its conjunction with other sets 
such as 8-track, record player, and cassette player made it the most 
popular medium among the international students. The high price of the 
tape recorder and the popular use of its substitute--the cassette player--
made it the least popular medium (4%) among the international students. 
The percentage of magazine subscr·i pt ions was twice that of newspaper 
subscri pt·i ans ( 35% and 17%). The 0' Co'll e_gi an, the campus newspaper was 
excluded from newspapers whkh were identified by the respondents. The 
O'Collegi2!!_ is distributed free from Tuesday to Saturday to all students. 
Contrary to what was expected, the data showed (Table n I) that the 
international student with a monthly budget less than $200.00 had the 
highest percentage of televisions (77%), tape recorders (15%),and sub-
. 
scriptions to different newspapers (31%) and subscriptions to various 
magazines (46%) among the groups. · In the case of radio, this group was 
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next in frequency of ownership to students with a monthly budget more 
than $400.00. ·Students with a monthly budget between $300.00 and $400.00 
and $200.00 and $300.00 apparently are not as interested as students 
with monthly budgets of more than $400.00 and those with less than $200.00 
in having different kinds of media or subscriptions.to newspapers and 
magazines. 
TABLE II 
MEDIA OWNERSHIP OF INTERNATIONAL STUDENTS 
n = 100 
Media Yes No Total of Responses 
Radio 82% 18% 100% n = 100 
Television 57% 43% 100% n ::: 100 
8-Track 18% 82% 100% n = 100 
Tape Recorder 4% 96% 100% n = 100 
Record Player 31% 69% 100% n = 100 
Cassette Player 65% 35% 100% n = 100 
Newspaper Subscription 17% 83% 100% n = 100 
Magazine Subscription 35% 65% 100% n = 100 
It was concluded that the monthly budget of international students 
at Oklahoma State Un"iversity does not influence the ownership of media. 
TABLE III 
MEDIA OWNERSHIP RESPONSES BY MONTHLY BUDGET 
Radio Television Tape Record Cassette 
Set Set 8-Track Recorder Player Player 
Monthly Budget Yes No Yes No Yes No Yes No Yes No Yes No 
More than $400 97% 3% 74% 26% 24% 76% 5% 95% 34% 66% 68% 32% 
n = 38 100% 37 l 28 10 9 29 2 36 13 25 26 12 
$300 to $400 73% 17% 47% 53% 13% 87% 0% 100% 33% 67% 70% 30% 
n. = 30 100% 22 8 14 16 4 26 0 30 10 20 21 9 
$200 to $300 63% 37% 26% 74% 16% 84% 0% 100% 21% 79% 53% 47% 
n = 19 100% 12 7 5 14 3 16 0 19 4 15 10 9 
Less than $200 85% 15% 77% 23% 15% 85% 15% 85% 31% 69% 61% 39% 
n = 13 100% 11 2 10 3 2 11 2 11 4 9 8 5 
Newspaper Magazine 
Subscribed Subscribed 
Yes No Yes No 
19% 81% 40% 60% 
7 30 15 23 
14% 86% 40% 60% 
4 25 12 18 
11 % 89% 11% 89% 
2 17 2 17 
31% 69% 46% 54% 






The first part of the media exposure findings was concerned with the 
11 Yesterday Study 11 • In this part the international student was asked 
whether he used any of the media under consideration in this study during 
the previous day. In the case of rnoti on pictures, because of its lower 
frequency, the last seven days was used instead of yesterday. Table IV 
reports the results of the 11 Yesterday Study". 
TABLE IV 
YESTERDAY STUDY OF MEDIA 
n = 100 
Media Yes No Number of Responses 
Listening to Radio 56% 44% 100% n = 100 
Watching Television 71% 29% 100% n = 100 
Reading Newspapers 76% 24% 100% n = 100 
Reading Magazines 46% 54% 100% n = 100 
Listening to Tapes 
and Records 59% 41% 100% n = 100 
*Go·i ng to Mo vi es 17% 83% 100% n = 100 
* Instead of yesterday, the last seven days were used. 
A high percentage of respondents (76%) read newspapers during 
4.5 
11 yesterday11 , and Tl% watched television. The availability of newspapers 
in the library of Oklahoma State University, and especially the campus 
newspapers--O'Collegian--made the newspaper the most popular medium among 
international students. Going to the theater (movies) was the least done 
activity (17%} in the 11 Yesterday Study11 • The lack of good movies, low 
accessibility, and the press of college studies were among the reasons 
given by 83% of respondents who didn't go to movies during the last seven 
days. The number watching television (71%) and reading newspapers (76%) 
were close to each other. The number listening to radio (56%) and listen-
ing to tapes and records (59%) were close, also. The two groups showed 
close percentages with one another. 
Radio 
Data indicated that under one half of the respondents (45%) l"istened 
to radio less than one hour in a normal day. Fifteen percent reported 
they did not listen to radio at all, 18 p~rcent spent between one to two 
hours listening to radio, 6 percent between two and three hours per day, 
and 16 percent spent more than three hours listening to radio in a normal 
day. The average amount of daily radio listening of international 
students was one and half hours. 
The relationship between some of the characteristics of the inter-
national students and his radio listening was analyzed. The data have 
been reported in Tables V, VI, VII, and VIII. The demographic information 
was academic classification~ length of residency in the U.S., living 
arrangements, religion, English as an official language in native 
country, marital status, age and sex. 
TABLE V 
RADIO LISTENING RESPONSES BY ACADEMIC CLASSIFICATION 
0 . 5 1. 5 2.5 3.0 
Academic Less Than 1-2 2-3 More Than Average 
Cl ass i fi cat ion Not At All 1 Hour Hours Hours 3 Hours (%) 
Freshman 0% 33% 33% 17% 17% 
n = 6 100% 0 2 2 1 1 
21.33 
Sophomore 17% 25% 25% 0% 33% 
n = 12 100% 2 3 3 0 4 
19.87 
Junior 18% 40% 14% 14% 14% 
n = 12 100% 4 . 9 3 3 3 
17.07 
Senior 8% 68% 8% 0% 16% 
n = 12 100% 15.53 1 8 1 0 2 
Graduate Student i5% . 48% 22% 4% 11% 
M.S., M.A., M.B.A. 13.33 
n = 27 100% 4 13 6 1 3 
Graduate Student 19% 48% 14% 5% 14% 
Ph.D., Ed.D. 13.33 




1. Table V showed that among the international students, all fresh-
men listen to the radio. Two-thirds of them (66%) listen to the radio 
from less than one hour to two hours and 34 percent have a range from two 
hours to more than three hours. Half of the sophomores have the same 
range of radio listening as two-thirds of the freshmen. But considering 
the individual group, the majority of them (33%) listen to the radio for 
more than three hours. Most of the juniors and seniors (40% and 68%) 
spent less_than one hour. listening to the radio in a normal day. The 
majority of the graduate students in Master 1 s and Doctoral programs [both 
with equa 1 percentage ( 48%)] fen into th~ss than CD.f:... hour category. 
The percentage for these two groups were very close to each other in a 11 
five categories of radio listening. 
On the whole, the academic classification affected the amount of radio 
1 i steni ng time of internati ona 1 students. While freshmen were the most 
interested radio listeners. (21.33), graduate students were the least 
interested radio listeners (13.33). The a~erage of radio liste~ing goes 
down as the academic classification goes up. 
2. Table VI suggests that the ·iength of residency in the U.S. 
affects the amount of radio listening time of international students when 
these students stay in the U.S. for more than three years. 
Analysis of the table discloses that those students who have been in 
the U.S. less than two ,}'.'.ears or between two ar.d three ye~~ have almost 
the same amount of radio listening time (16.53) and are more interested 
in radio listening comparied to students who have been in the U.S. !llOre · 
than th!:'_ee J.ears and 1 i sten to the radio for l_ess_ th<!.!:!._Q_ne hour everyday. 
The data indicate that the longer the length of residency in the U.S., 
Length of Resi-
dency in the 
U.S. and Living 
Arrangement 
Less than 2 years 
n = 40 100% 
2-3 Years 
n = 25 100% 
3-4 Years 
n = 13 100% 
More than 4 years 
n = 22 100% 
Living on campus 
n = 45 100% 
Living off campus 
n = 55 100% 
TABLE VI 
RADIO LISTENING RESPONSES BY LENGTH OF RESIDENCY 
IN THE U.S. AND LIVING ARRANGEMENT 
0 . 5 1. 5 2.5 
Less Than 1-2 2-3 
3.0 
More Than 
Not At All 1 Hour Hours Hours Three Hours 
10% 40% 30% 2. 5% . 17. 5% 
4 16 12 1 7 
16% 44% 8% 12% 20% 
4 11 2 3 5 
15% 54% 8% 15% 8% 
2 7 l 2 1 
22% 50% 14% 0% 14% 
5 11 3 0 3 
9% 44% 18% 13% 16% 
4 20 8 6 7 
20% 46% 18% 0% 16% 












the lower the amount of radio listening time. 
Students who live off-campus spend less time listening to the radio 
than on-campus residents {13.06 and 17.33). The highest percentage 
belongs to off-campus respondents who listen to the radio less than one 
hour per day {46%). Also the lowest percentage {0.00) belongs to the 
samegroup but in a different category (two to three hours). 
3. Considering religion (Table VII), with the exception of Buddhist 
students, the highest percentages for all groups fell into the less than 
one hour category. Jewish students were the most interested radio listen-
ers (20%), and Hindu students were the least interested in radio listening 
(8.93). Differences in religion may account for differences in radio 
listening but Christian students and Buddhist students had almost the same 
amount of radio listening time (17.60 and 17.33). 
Table VII indicates that students who did not speak the English 
language in their native land were less interested in radio listening, 
compared with those who spoke English in their countries (14.40 and 16.93). 
The usage of the English language in the native country has facilitated 
and encouraged the use of radio in the U.S. It was concluded that English 
language proficiency seems to strongly affect the use of radio by inter-
national students during their sojourn in the U.S. 
4. Table VIII indicates that the majority of all four age groups 
spend less than one hour in a normal day listening to the radio. The 
highest percentage was found among the 25-30 year old group under the 
less than one hour category (53%). According to the age factor, radio has 
more of the younger international students as listeners. 
Considering the sex factor of respondents, the majority of male 
. TABLE VII 
RADIO LISTENING RESPONSES BY RELIGION AND ENGLISH LANGUAGE PROFICIENCY 
Religion and 0 .5 1.5 2.5 3.0 
English Language Less Than 1-2 2-3 More Than Average 
Proficiency Not At Al 1 1 Hour Hours Hours 3 Hours (%) 
Moslem 22% 44% 10% 7% 17% 14.00 n = 41 100% 9 18 4 3 7 
Christian 7% 41% 28% 3% 21% 17.60 n = 29 100% 2 12 8 l 6 
Buddhist 27% 19% 27% 0% 27% 17. 33 n = 11 100% 3 2 3 0 3 
Hindu 11 % 67% 22% 0% 0% 8.93 n = 9 100% l 6 2 0 0 
Jewish 0% 50% 0% 50% 0% 20.00 n = 2 100% 0 l 0 1 0 
No religious preference 0% 75% 12.5% 12.5% 0% 11.60 n = 8 l 00% 0 6 l l 0 
English not as an 
official language 18% 46% 13% 7% 16% 14.40 n = 71 100% 13 33 9 5 11 
English as an 




RADIO LISTENING RESPONSES BY AGE, SEX, AND MARITAL STATUS 
0 .5 1.5 2.5 3.0 
Age, Sex, and Less Than 1-2 2-3 More Than Average 
Marital Status Not At All 1 Hour Hours Hours 3 Hours (%) 
Under 20 years old 20% 4-0% 20% ZO% 0% 13.33 n = 5 100% 1 2 l 1 0 
20-25 years old 13% 40% 17% 11 % 19% 17.20 n = 47 100% 6 19 8 5 9 
25-30 years old 12% 53% 17.5% 0% 17.5% 13. 87 n = 34 100% 4 18 6 0 6 
Above 30 years old 29% 43% 21% 0% 7°' 7o 9.87 n = 14 100% 4 6 3 0 1 
Male 15% 48% 18% 7% 12% 13.86 n = 92 100% 14 44 17 6 11 
Female 12.5% 12.5% 12.5% 0% 62.5% 28.26 n = 8 100% 1 1 1 0 5 
Single 23% 48% 19% 0% 10% 1o.93 n = 31 100% 7 15 6 0 3 
Married 12% 43% 17% 9% 19% 18.00 n = 69 100% 8 30 12 6 13 
(.)1 ..... 
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listeners (48%) spend less than one hour listening to the radio in a 
day, but· the majority of female listeners (62.5%) spend more than three. 
hours of their daiJy time in radio listening. The two and three hours 
category had the least percentage for both male and female listeners 
(0.00% and 7%). The table indicated that females are more interested 
in radio listening, compared with male listeners (20.26 and 13.86). 
Considering the marital status of respondents, the highest percent-
ages were reported in the less than one hour category for both single and 
married groups (48% and 43%), and the lowest percentages under two an~ 
three hours category for both groups (0.00% and 9%). Married students 
were more interested in listening to the radio, compared to single students 
(18.00 and 10.93). 
Television 
The survey shows that only seven percent of the international students 
do not watch television at all. Twenty-seven percent of them watch 
te.levision less than one hour in a normal day, 45 percent watch it between 
one and two hour~ in a day, 12 percent watch it two and three hours in a 
normal day. The average viewing time of television watching by inter-
national students at Oklahoma State University was between one and two 
hours. It was noted that the respondents spend more time viewing televi~ 
sion than listening to radio. 
Respondents were asked whether they watch educational television pro-
grams. Forty-six percent reported they never watch educational teievi- _ 
sion, 13 percent watch it seldom, 38 percent sometimes, and only 3 percent 
of the students watch it regularly. Most international students 
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are not aware of the quality of educational television programs. Seveni1 
who watch it sometimes or regularly found educational television as a 
useful medium for English language learning. The other results in rel-
ation to television viewing were as following: 
1. Considering the relationship between academic classification and 
television watching of international students, Table IX indicates that 
Doctoral Program students spend more time watching television than the 
other groups. The highest percentage for each group fe 11 into one and 
two hours category. Graduate students had higher percentages than under-
graduate students. All freshmen and seniors watch television, but fresh-
men are the least interested television viewers (15.60). With the 
exception of the sophomores, there was a direct relationship between aca-
demic classification and television viewing by international students. 
Upper class stud~nts are more interested in television than lower class 
students. 
2. Considering the relationship between television viewing and 
length of residency in the U.S. (Table X), the data indicates that about 
half of the respondents who have been in the U.S. between three and 
four years or more than four years watch te 1 evi s ion _Q_ne to two hm.n:s 
everyday (69% and 50.5%). The students who have been 'in the U.S. less 
than two years are the least interested television viewers (16.27). The 
highest percentages for each group fe11 into one to two hours category. 
There was a direct relat"ionship between length of residency in the 
U.S. and television viewing of the respondents, the longer the res·idency~ 
the more hours of television viewing. 
Table X shows that students who 'iive off-campus devote more time to 
TABLE IX 
TELEVISION VIEWING RESPONSES BY ACADEMIC CLASSIFICATION 
0 .5 l. 5 2.5 3.0 
Academic Less Than 1-2 2-3 More Than Average 
Classification Not At All 1 Hour Hours Hours 3 Hours (~q 
Freshman 0% 33% 67% 0% 0% 
n = 6 0 2 4 0 0 
15.60 
Sophomore 8% 33% 33% 8% 17% 
n = 12 100% 1 4 4 1 2 18.40 
Junior 14% 36% 31% 5% 14% 
n = 22 100% 3 8 7 l 3 
15.87 
Senior 0% 42% 42% 16% 0% 
n = 12 100% 0 5 5 2 0 
16.53 
Graduate Student 7% 22% 49% 11 % 11% 
M.S., M.A., M.B.A. 19.74 
n = 27 100% 2 6 13 ".! 3 .., 
Graduate Student 4.5% 10% 57% 24% 4.5% 
Ph.D., Ed.D. 21.87 







Less than 2 years 
n :t 40 100% 
2-3 years 
n = 25 100% 
3-4 years 
n = 13 100% 
More than 4 years 
n = 22 100% 
Living on campus 
n = 45 100% 
Living off campus 
n = 55 100% 
TABLE X 
TELEVISION VIEWING RESPONSES BY LENGTH OF RESIDENCY 
IN THE U.S. AND LIVING ARRANGEMENT 
0 .5 1.5 2.5 
Less Than 1-2 2-3 
Not At All 1 Hour Hours Hours 
10% 32.5% 42.5% 5% 
4 13 17 2 
4% 32% 32% 16% 
1 8 8 4 
8% 15% 69% 0% 
l 2 9 0 
4.5% 18% 50.5% 27% 
1 4 11 6 
11% 31% 44.5% 9% 
5 14 20 4 
4% 24% 45% 15% 


























television viewing compared with those who live on-campus (20.40 and 
16.80). ·The highest percentage of both groups fell in the one to tw~ 
hours category, and the lowest one, for on-campus respondents, was 
reported under more than three hour~ category (4.5%). For off-campus 
respondents the lowest percentage was reported under the not at all 
category (4%). 
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3. According to Table XI, one can say Buddhist students spend the 
most time viewing television among the groups (21.87). Jewish students, 
on the other hand, seem the least interested television viewers (6.66). 
The average amount of television viewing time among Moslem, Christian 
and Hindu students is close. Except for Jewish students, the religion 
factor did not seem to have an influence on the television viewing of 
international students. 
When considering the English proficiency of the students who speak 
English in their native lands, they still are more interested in tele-
vision viewing than those who did not spe~k English in their native 
countries (19.46 and 18.00). In the case of the more than three hour~ 
television viewing in a normal day, the number of students who speak 
English language in their native land was twice as much as the students 
who did not speak English in their native countries. English language 
proficiency affected the amount of television viewing of international 
students, but not much. 
4. Considering the relationship between television viewing and age, 
sex, and marital status of international students, Table XII indicates -
that students above 25 years of age spend more time watching television 
than do those under 25 years of age (44.73 and 27.47). Under 20 year old 
TABLE XI 
TELEVISION VIEWING RESPONSES BY RELIGION AND ENGLISH LANGUAGE PROFICIENCY 
Religion and 0 .5 1.5 2.5 3.0 
English Language Less Than 1-2 2-3 More Than Average 
Proficiency Not At All l Hour Hours Hours 3 Hours (%) 
Moslem 5% 27% 51% 10% 7% 18. 33 n = 41 100% 2 11 21 4 3 
Christi an 14% 24% 34% 14% 14% 18.67 n = 29 100% 4 7 10 4 4 
Buddhist 0% 27% 37% 27% 9% 21 .87 n = 11 100% 0 3 4 3 1 
Hindu 0% 22% 67% 0% 11% 19. 20 n :: 9 100% 0 2 6 0 1 
Jewish 0% 100% 0% 0% 0% 6.66 n = 2 100% 0 2 0 0 0 
No religious preference 12.5% 25% 50% 12.5% 0% 16. 67 n = 8 100% 1 2 4 1 0 
English not as an 
official language 701 28% 45% 13% 701 /O lo 18.00 n = 71 100% 5 20 32 9 5 
English as an 




TELEVISION VIEWING RESPONSES BY AGE, SEX, AND MARITAL STATUS 
0 .5 1.5 2.5 3.0 
Age, Sex, and Less Than 1-2 2-3 More Than Average 
Marital Status Not At All l Hour Hours Hours 3 Hours (%) 
Under 20 years old 20% 40% 40% 0% 001 JD 10.67 n = 5 100% 1 2 2 0 0 
20-25 years old 8.5% 36% 36% 8. 5~b 11% 16.80 n = 47 100% 4 17 17 4 5 
25-30 years old 3% 21% 58% 12% 6% 19.33 n = 34 100% l 7 20 4 2 
Above 30 years old 7% 7% 43% 29% 14% 24.40 n = 14 100% l 1 6 4 2 
Male 5% 28% 45% 12% 10% 20.40 n = 92 100% 5 26 41 11 9 
Female 25% 12.5% 50% 12.5% 0% 14.93 n = 8 100% 2 l 4 l 0 
Single 3% 16% 48% 23% 10% 22.40 n = 31 100% l 5 15 7 3 
Married 9% 32% 43% 7% go' 7o 16.67 n "" 69 l 00?0 6 22 30 5 6 
c.:n 
co 
respondents are the least interested television viewers (10.67) and 
above 30 years old respondents were the most interested (24.40). 
According to Table XII, female students were less interested in 
watching television than male students (14.93 and 20.40). But nearly 
half of the male and female students reported watching television one 
to two hours per day (45% and 50%). 
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Considering marital status, single students spend more time watch-
ing television than married students (22.40 and 16.67). About half of 
both single and married students devote one to two hours daily for 
television viewing (48% and 43%). 
Movies 
Nearly seventeen percent of the students reported they do not go to 
the mo vi es at a 11. 33 percent go to the mo vi es 1 ess than once --~montl!.l' 
26 percent go everv _two weeks, and only 5 percent of the students go to 
the movies once a week. The average for international students was once 
a month. Other results were as following: 
1. Table XIII indicates that juniors are the most interested movie 
goers among the group (18.46), and graduate students who work toward the 
Doctor's degree are the least interested (8.92). The highest percentage 
of movie goe1's belonged to three groups: freshmen, sophomares,and seniors 
who go to the movies less than once a month {50%). The lowest percent-
age belonged to the graduate students who go to the movies once a week 
(0.00%). Academic classification decreases the amount of movie going 
when international students are working for graduate degrees. 
2. Considering the length of residency in the U.S., Table XIV 
indicates that students who have been in the U.S. between two and 
TABLE XIII 
MOVIE GOING RESPONSES BY ACADEMIC CLASSIFICATION 
0 .5 l 2 3 
Less Than Once Every Once 
Academic Not Once a a Two a 
Classification At Al1 Month Month Weeks Week. 
Freshman 0% 50% 33% 17% 0% 
n = 6 100% 0 3 2 1 0 
Sophomore 8% 50% 17% 17% 8% 
n = 12 100% l 6 2 2 1 
Junior 23% 13. 5% 27% 23% 13.5% 
n = 22 i oo;& 5 3 6 5 3 
Senior 8.3% 50% 8.3% 25% 8.3% 
n = 12 100% 1 6 1 3 1 
Graduate Student 15% 26% 33% 26% 0% 
M.S., M.A., M.B.A. 
n = 27 100% 4 7 9 7 0 
Graduate Student 29% 37% 29% 5% 0% 
Ph.D., Ed.D. 











th_r~~~ar~ have a higher frequency of movie going than students who 
have been in the U .. S. between_..!!!ree and four years (14.45 and 14.31). 
Students who have been in the U.S, J.~han _ _!:!f_Q__l~ar~ are the most 
interested movie goers (15.85), and students who have been here more 
than four year~ are the least interested in movie going (13.23). The 
longer the length of residency in the U.S., the less interested in 
n1ovie going. 
Considering living arrangements, Table XIV suggests that respondents 
who live on-campus go to the movies more than off-campus respondents 
( <C "6 .I 1.-, 92· \ w.ti, ana ':1. -J· The highest percentage of movie attendence belonged 
to off-campus resic.itmts who go to the movies ·1ess than once a month (35%). 
Gff .. ·carnpus responck:nts were more ·) nterested in l'i stening to the radio 
and watching television, but less interested in attending movies. 
3. Considering religion and its relationship with movie going 
(Table XV), Jewish students are the least interested movie goers (3.85), 
and Hindu students are next to them (11.08). Buddhist students are the 
most interested movie fans (18.77). 
Table XV shows that respondents who speak English language in their 
nat'i ve country go to the mov·i es more often than respondents who did not, 
but the difference was very small (14.46 and 14.77). rhe highest per-
centage belonged to the students who speak English in their native 
countries and go to mo vi es less .~han once a month ( 35%). English 1 ung-
uage proficiency did not seem to have a major effect on international 
student's movie going. 
4. Examining the relationship between age, sex, and marital status 




Less than 2 years 
n = 40 100% 
2-3 years 
n = 25 l 00~~ 
3-4 years 
n = 13 100% 
More than 4 years 
n = 22 100% 
Living on campus 
n = 45 iom~ 
Living off campus 
n = 55 100% 
TABLE XIV 
MOVIE GOING RESPONSES BY LENGTH OF RESIDENCY 
IN THE U.S. AND LIVING ARRANGEMENT 
0 .5 1 2 
Less Than Once Every 
Not Once a a Two 
At All Month Month Weeks 
12. 5% 32.5% 30% 17.5% 
5 13 12 7 
28% 24% 20% 24% 
7 6 5 6 
15% 31% 38% 8% 
2 4 5 l 
14% 45% 18% 23% 
3 10 4 5 
901 10 31% 33% 22% 
4 14 15 lO 
24% 35% 20% 16% 




























n = 41 100% 
Christian 
n = 29 100% 
Buddhist 
n :.:: 11 100% 
Hindu 
n = 9 100% 
Jewish 
n = 2 100% 
No religious 
preference 
n = 8 100% 
English not as an 
official language 
n = 71 100% 
English as an 
official language 
n = 29 100% 
TABLE XV 
MOVIE GOING RESPONSES BY RELIGION AND 
ENGLISH LANGUAGE PROFICIENCY 
0 .5 1 2 
Less Than Once Every 
Not Once a a Two 
At i\ 11 Month Month Weeks 
17% 34% 29% i7% 
7 14 12 7 
21% 31% 21% 17% 
6 9 6 5 
9% 27.3% 27.3% 27.3% 
1 3 3 3 
22% 33.5% 33.5% 11% 
2 3 3 l 
50% 50% 0% 0% 
1 1 0 0 
0% 37.5% 25% 37. 5~G 
0 3 2 3 
16% 32% 30% 18% 
11 23 21 13 
21 ~s 35% 16% 21% 





2% "13.23 l 
10% 15.38 3 
9% 18. 77 1 
001 




0% 18. 15 
0 
401 lo 14. 46 3 
7% 14. 77 en 2 w 
-
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the age of respondents, the more interested in movie going. Students 
who are under 25 years of age are more interested in movie going com-
paring with above 25 year old groups (15.38, 18.00 and 11.85, 10.30). 
The highest percentage belonged to above 30 years of age group who go to 
the movies less than once a month (65%), but this group reported the 
least interested movie goers (10.30). It was found that the older the 
age~ the less interested in movie going. 
The difference in sex apparently caused differences in the amount of 
movie going. Female respondents were more interested in movie going than 
male respondents (19.23 and 14.30). The highest percentage belonged to 
the female students who go to the movies less than once a month (50%). 
Table XVI shows that marital status caused a considerable difference 
·in the amount of movie going. Although the highest percentage belonged 
to single students who go to the movies less than once a month (39%), mar-
ried students were more interested in movie going (18.00 and 7.54). 
Magazines 
Magazine readership of intern·ational students: The data indicate-
that 21 percent of the students do not read magazines every week. Ten 
percent spend less than 30 minutes reading magazines in a normal week. 
23 percent devote 30 to 60 minutes of their time to reading magazines in a 
normal week. 12 percent spend one to two hours, 11 percent between two 
and three hours in a week, and the remaining 23 percent spend more than 
three hours. The average time for magazine reading of ·international 
students was between one and one and half hours in a normal week. In 
relation- to demographic data the following results were obtained. 
1. Considering the relationship between academic classification 
TABLE XVI 
MOVIE GOING RESPONSES BY AGE, SEX, AND MARITAL STATUS 
0 . 5 l 2 3 
Less Than Once Every Once 
Age, Sex, and Not Once a a Two a Average 
Marita 1 Status At All Month Month Weeks Week {%) 
Under 20 years old 0% 40% 40% 20% 0% 15. 38 n = 5 100% 0 2 2 l 0 
20-25 years old 10% 30% 26% 26% 8% 18. 00 n = 47 100% 5 14 12 12 4 
25-30 years old 32% 24% 26% 15% 3% 11 .85 n = 34 100% 11 8 9 5 l 
Above 30 years old 7% 65% 2:1 % 7% 0% 10.30 n = 14 100% l 9 3 l 0 
Male 18% 32% 26% 21% 3% 14. 30 n = 92 100% 17 29 24 19 3 
Female 0% 50% 25~~ 0% 25% 19. 23 n = 8 100% 0 4 2 0 2 
Single 32% 39% 29% 0% 0% 7.54 n = 31 100% 10 12 9 0 0 
Married 10% 30% 25% 28% 7% 18. 00 n = 69 100% 7 21 19 5 17 O'I 
- ·- -- (.TI 
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and magazine readership, Table XVII suggests that sophomores are the most 
interested in magazine reading (21.65), and freshmen are the least 
interested. Graduate students, both Master's program and Doctoral's 
program groups are next to the sophomores (19.65 and 19.41). With the 
exception of sophomores) undergraduate students are less interested in 
magazine reading than graduate students. 
2. Table XVIII indicates that students who have been in the U.S. 
between two and three years are the least interested magazine readers 
(11.06), with the highest percentage under the not at all category (36%), 
and the lov1est percentage under more than three hours category (12%). The 
other three groups are nearly alike considering their over-a 11 magazine 
readership. Students who have been in the U.S. for mo~e than four years 
are the most interested magazine readers (20.29) with the exception of the 
;wo_apd three years group, the length of res·idency in the U.S. had a dir·· 
ect relationship on the magazine readership of international students. 
Considering living arrangements, Table XVIII shows that the margins 
between on·-campus respondents and off-campus respondents are close for 
each categcr.v of magazine reading except for more th ah thr~~ cate-
gory. On-campus respondents spend more time on magazine reading compared 
with off-campus respondents who read magazines more than three hours in 
a week (29%). 
3. Consider·ing religion and English language proficiency of inter-
national students, Table XIX indicates that the 11 no religious preferences 11 
group are the most interested in magazine reading among the groups (21.76). 
Jewish students are the least interested group (8.82). Christianstudents 
are similar to Hindu students in their magazine readership (17.53 and 
TABLE XVII 
MAGAZINE READING RESPONSES BY ACADEMIC CLASSIFICATION 
0 .5 1.0 1. 5 2.5 3.0 
Less Than More Than 
Academic Not 30 Min. 30-60 Min. 1-2 Hrs. 2-3 Hrs. 3 Hrs. Average 
Classif"ication At All in a Week in a Week in a Week in a Week in a Week (%) 
Freshman 68% 0% 0% 0% 17% 17% 
n = 6 l 00% 4 0 0 0 1 1 
10.94 
Sophomore 8% 17% 301 10 17% 17% 33% 
n = 12 100% 1 2 21. 65 1 2 2 4 
Junior 23% 18% 23% 18% got'. 10 9% 
n = 22 100% 5 4 5 4 2 2 
12.82 
Senior 33% 8.5% 33~~ 8.5% 0% 17% 
n = 12 100% 4 1 4 1 0 2 
11.88 
Graduate Student 11% 7% 37% 40.1 /0 11% 30% 
M.S., M.A., M.B.A. 19.41 
n = 27 100% 3 2 10 l 3 8 
Graduate Student 19% 501 10 14% 19% 14% 29% 
Ph.D., Ed.D. 19.65 
n = 21 l 00% 4 1 3 4 3 6 
O'I ...... , 
0 
Length of 
Residency and Not 
Living Arrangement At All 
--
Less than 2 years 22.5% 
n = 40 l 00% 9 
2-3 years 36% 
n = 25 100% 9 
3-4 years 15% 
n == 13 100% 2 
More than 4 years 501 /? 
n = 22 100% 1 
Living on campus 20% 
n = 45 100% 9 
Living off campus 22% 
n = 55 100% 12 
TABLE XVIII 
MAGAZINE READiNG RESPONSES BY LENGTH OF RESIDENCY 
IN THE U.S. AND LIViNG ARRANGEMENT 
. 5 1.0 1.5 2.5 
Less Than 
30 Min. 30-60 Min. 1-2 Hrs. 2-3 Hrs. 
in a Week in a Week in a Week in a ~~eek 
7.5% 22.5% 7.5% 15% 
3 9 3 6 
16% 16% 16% 4% 
4 4 4 l 
go;. 
;0 15% 23.5% 15% 
1 2 3 2 
9% 36% 9% goL ,o 
2 8 2 2 
9% 22% 9% 11% 
4 10 4 5 
11% 24% 14% 11% 
6 13 8 6 
3.0 
More Than 
3 Hrs. Average 

















17.65). On the whole, differences among the religion caused variety in 
the amount of magazine readership. 
Table XIX suggests that students who do not speak English in their 
native land had little difference in magazine readership with those who 
-::; 
speak English in their native land and do not read magazine at all (25%). --
In the first two categories of Table XIX, under the not at all and less 
than 30 minutes a week categories, students who do not speak English were 
15 percent greater in the first category and 15 percent lower in the 
second category than the students who speak English. English language 
proficiency did not really have an influence on the international 
students• magazine readership. 
4. Examining relationships between age, sex, and marital status of 
respondents and their magazine readership, Table XX showed little dif-
ference among those groups above 20 years of age. The under 20 year o 1 d 
group were reported as the least interested magazine readers {10.59), 
while the 20 to 25 years age group were the most interested magazine 
readers among the respondents (17.88). 
Table XX indicates that male respondents are much more interested 
in reading magazines than female respondents (17.41 and 10.23). The 
highest percentage for male group was found under more than three hours 
category (24%), and for female group under not at all category (37.5%). 
Marital status caused a difference in magazine reading of students, 
but not the same as the sex factor did. Married respondents were more 
interested in magazine reading than single students (17.53 and 14.94). 
The highest percentage belonged to married students who spend more than 




MAGAZINE READING RESPONSES BY RELIGION AND ENGLISH LANGUAGE PROFICIENCY 
0 .5 1. 0 1. 5 2.5 3.0 
Religion and Less Than More Than 
English Language Not 30 Min. 30-60 Min. 1-2 Hrs. 2-3 Hrs. 3 Hrs. Average 
Proficiency At All in a Week in a Week in a Week in a Week in a Week (%) 
Moslem 34% 7% 17% 13% 7% 22% 14.59 n = 41 100% 14 3 7 5 3 9 
Christian 14% 17% 24% 10% 7% 28% 17.53 n = 29 100% 4 5 7 3 2 8 
Buddhist 9% 0% 36.5% 9% 27.5% 18% 20.35 n = 11 l 00% l 0 4 1 3 2 
Hindu 11.11% 11.11% 22. 22·% 22.22% 22.22% 11.11% 17.65 n = 9 100% 1 1 2 2 2 1 
Jewish 0% 50% 50% 0% 0% 0% 8.82 n = 2 100% 0 l 1 0 0 0 
No religious 
preference 12. 5% 0% 25% 12.5% 12.5% 37.5% 21.76 n = 8 100% 1 0 2 1 1 3 
English not as an 
official language 25% 6% 22.5% 13% 11% 22.5% 16. 35 n "' 71 100% 18 4 16 9 8 16 
English as an 




MAGAZINE READING RESPONSES BY AGE, SEX, AND MARITAL STATUS 
0 .5 1.0 1.5 2.5 3.0 
Less Than More Than 
Age, Sex, and Not 30 Min. 30-60 Min. 1-2 Hrs. 2-3 Hrs. 3 Hrs. Average 
Marital Status At All in a Week in a Week in a Week in a Week in a Week (%) 
Under 20 years old 40% 0% 40% 0% 20% 0% 10,. 59 n = 5 100% 2 0 2 0 1 0 
20-25 years old 23% 13% 15% 8% 11% 30% 17 .88 n = 47 100% 11 6 7 4 5 14 
25-30 years old 15% 6% 35% 15% 6% 23% 16.94 n = 34 l 00% 5 2 12 5 2 8 
Above 30 years old 21.5% 14% 14% 22% 21.5% 7% 15. 18 n = 14 100% 3 2 2 3 3 1 
Male 19% 10% 23% 12% 12% 24% 17 .41 n = 92 100% 18 9 21 11 11 22 
Female 37.5% 12.5% 25% 12.5% 0% 12.5% 10.23 n = 8 100% 3 1 2 l 0 l 
Single 26% 10% 22% 13% 13% 16% 14. 94 n = 31 100% 8 3 7 4 4 5 




Only three percent of students reported they do not read newspapers 
every day. Fifty-two percent reported they spend less than 30 minutes 
everyday, 40 percent between 30 and 60 minutes, and 5 percent more than 
one hour per day. The average time of newspaper readership was about 
30 minutes per day. Other data in connection with newspaper readership 
are as follows: 
1. Considering the relationship between academic classification and 
newspaper readership of respondents, Table XXI indicates that graduate 
students spend more time newspaper reading than undergraduate students. 
Freshmen are the least interested newspaper readers (19.33), and graduate 
students who are in Doctoral level programs are the most interested in 
newspapers. The highest percentage belonged to seniors who spend less 
than 30 minutes reading newspapers everyday (67%). 
2. Considering the relationship between the length of residency in 
the U.S. and newspaper readership of international students, Table XXII 
shows that the length of residency in the U.S. did not affect the amount 
of newspaper reading by international students. Students who have been 
in the U.S. between two and three years spend the most time ~mong the 
groups (27.33), while the students who have been in the U.S. between three 
and four years spend the least time (22.67). The highest percentage 
belongs to those students who have been in the U.S. for more than four 
years and spend less than 30 minutes in newspaper reading everyday (68%). 
Living arrangements had a considerable effect on the newspaper 
readership of respondents. Table XXII indicates that on-campus respon~ 
dents spend more time reading newspapers in a normal_ day than off-campus 
TABLE XXI 
NEWSPAPER READING RESPONSES BY ACADEMIC CLASSIFICATION 
0 . 5 1.0 1.5 
Academic Not Less Than 30-60 More Than Average 
Cl ass if i cation At All 30 Min. Min. l Hr. (%) 
Freshman 17% 50% 33% 0% 
19.33 
n = 6 100% 1 3 2 0 
Sophomore 0% 58% 42% 0% 
23.66 
n = 12 100% 0 7 5 0 
Junior 4.5% 50% 41% 4.5% 
23.66 
n = 22 100% 0%. 11 9 1 
Senior 0% 67% 33% 0% 
22.00 
n = 12 100% 0 8 4 0 
Graduate Student 4% 48% 41% 7% 
M.S., M.A., M.B.A. 25.00 
n = 27 100% 1 13 11 2 
Graduate Student 0% 48% 43% 9% 
Ph.D., Ed.D. 27.00 




NEWSPAPER READING RESPONSES BY LENGTH OF RESIDENCY 
IN THE U.S. AND LIVING ARRANGEMENT 
Length of 0 .5 1.0 1. 5 
Residency and Not Less Than 30-60 More Than 
Living Arrangement At All 30 Min. Min. 1 Hr. 
Less than 2 years 5% 47.5% 45% 2.5% 
n = 40 100% 2 19 18 l 
2-3 years 4% 40% 44% 12% 
n = 25 100% l 10 11 3 
3-4 years 0% 61% 38% 0% 
n = 13 l 00% 0 8 5 0 
More than 4 years 0% 68% 27% 5% 
n = 22 100% 0 15 6 1 
Living on campus 2% 44.5% 44.5% 9% 
n = 45 100% l 20 20 4 
Living off campus 4% 58% 36% 2% 











respondents (26.66 and 22.66). The highest percentage belonged to off-
campus respondents who spend less than 30 minutes to read newspapers 
every day. 
3. Data in Table XXIII indicate a variety of newspaper reading 
times among the different religious groups. While Jewish students were 
reported as the least interested newspaper readers (16.67), Hindu 
students were the most interested newspaper readers. Christi an students 
and students with no religious preference had almost the same amount of 
newspaper reading (26.33 and 27.00). The highest percentage belonged to 
Jewish students who spend less than 30 minutes to read newspapers every 
day (100%), in spite of the fact that they were reported as the least 
interested newspaper readers. 
Table XXIII showed a considerable difference between newspaper read-
ing of students who do not speak English in their native countries and 
those students who do. The students who speak English in their native 
land were more interested in newspaper reading when compared with those 
who do not speak English (27.00 and 23.35). The highest percentage belong-
ed to the students who do not speak English in their countries and spend 
less than 30 minutes in reading newspapers every day (58%). English lang-
uage proficiency increased the amount of international students' news-
paper readership. 
4. Considering the relations between age, sex, and marital status 
of international students and their newspaper readership, Table XXIV 
indicates, except in the under 20 year old group, all three groups had 
almost the same amount of newspaper reading. Students who were under 20 
years old reported the least interest in newspaper reading when compared 
with other groups (20.00). The highest percentage belonged to this under 
TABLE XXIII 
NEWSPAPER READING RESPONSES BY RELIGION AND 
ENGLISH LANGUAGE PROFICIENCY 
Religion and 0 . 5 1. 0 1.5 
English Language Not Less Than 30-60 More Than 
Proficiency At All 30 Min. Min. 1 Hr. 
Moslem 2% 61% 32% 5% 
n = 41 100% 1 25 13 2 
Christi an 3.5% 38% 55% 3.5% 
n = 29 100% 1 11 16 1 
Buddhist 9% 73% 9% 9% 
n = 11 100% 1 8 1 1 
Hindu 0%. 33% 56% 11% 
n = 9 100% 0 3 5 1 
Jewish 0% 100% 0% 001 /o 
n = 2 100% 0 2 0 0 
No religious 
preference 0% 37.5% 62.5% 0% 
n = 8 100% 0 3 5 0 
English not as an 
official language 3% 58% 35% 4% 
n = 71 100% 2 41 25 3 
English as an 
official language 3.5% 38% 51.5% 7% 














20 group who spend less than 30 minutes reading newspapers everyday 
(80%). It was concluded that the age factor did not affect the amount 
of newspaper readership significantly for 95 percent of the respondents. 
Table XXIV showed that the sex factor caused a big difference in 
newspaper readership of respondents. Male respondents spend more time 
in newspaper reading than female respondents (25.00 and 18.07). The 
highest percentage belonged to the female students who spend less than 
30 minutes reading newspapers everyday (62.5%). 
According to the same table, marital status caused a considerable 
difference in newspaper readership of respondents. Single students 
were more interested in newspaper reading than married students (25.67 
and 21.33). The highest percentage belonged to married students who 
spend less than 30 minutes reading newspapers everyday (68%). 
Tapes and Records 
It has been stated that most international students in the U.S. 
have access to their own native music through tapes and records. They 
express, whenever they become homesick they cure ·it by ·1 i stening to 
their own music on tapes and records. Many of them communicate with 
their family and relatives or listen to American music on tapes. The 
use of electronic media such as tape recorders, cassette players, 
record players, and 8-tracks become very important to this study. 
Only five percent of the respondents reported they did not listen 
to tapes or records at a 11; 12 percent listened to tapes and records 
less than one hour in a week, 26 percent listened to tapes and records 
between one and two hours, 4 percent petween two and three hours, 7 
TABLE XXIV 
NEWSPAPER READING RESPONSES BY AGE, 
. SEX, AND MARITAL STATUS 
0 .5 1. 0 1.5 
Age, Sex, and Not Less Than 30-60 More Than Average 
Marita 1 Status At All 30 Min. Min. 1 Hr. (%) 
Under 20 years old 0% 80% 20% 0% 20.00 n = 5 100% 0 4 1 0 
20-25 years old 4% 49% 41% 6% 25.00 n = 47 100% 2 23 19 3 
25-30 years old 3% 47% 47% 3% 25.33 n = 34 100% 1 16 16 1 
Above 30 years old 0% 64% 29% 7% 23.67 n = 14 100% 0 9 4 1 
Male 2% 51 % 41% 6% 25.00 n = 92 100% 2 47 38 5 
Female 12. 5% 62.5% 25% 0% 18.67 n = 8 100% l 5 2 0 
Single 3% 45% 46% 6% 25.67 n = 31 100% 2 31 32 4 




percent between three and four hours, and the majority, 32 percent, 
listen to tapes and records more than four hours in a week. The average 
time of tapes and records listening was two to three hours in a week. 
The other results obtained in this section are as follows: 
l. Table XXV revealed that freshmen listen to tapes and records 
more than other groups (29.17), and seniors are least interested in tape 
and record listening (10.42). Sophomores are next to the freshmen, and 
graduate students who have enrolled for Master's degrees are in the 
third place. The data showed that half of the freshmen, sophomores, and 
Master's program students listen to tapes and records more than four 
hours in a week ( 50%, 58%, and 55%). The rationale is that these stu-
dents have come to the U.S. recently and the possibility of becoming 
homesick is high among these groups when compared with seniors who have 
been in the U.S. longer. Upper class students in both graduates and 
undergraduates levels listen to the tapes and records less than other 
groups. 
2. Considering the relationship between the length of residency 
in the U.S. and tape and record listening of respondents, Table XXVI 
disclosed that the respondents who have been in the U.S. less than two 
years listen to tapes and records more than other groups (24.16). Those 
students who have been in the U.S. more than four years listen to the 
tapes and records less than other groups (13.33). Usually students who 
have been in the U.S. less than two years must be freshmen, sophomores, 
and are in the first years of their graduate study. The highest per-
centage belonged to the students who have been in the U.S. less than two 
~ears and spend more than four hours listening to tapes and records in a 
TABLE XXV 
TAPE AND/OR RECORD LISTENING RESPONSES BY ACADEMIC CLASSIFICATION 
0 .5 l. 5 2.5 3.5 4.0 
Less Than More Than 
Academic Not 1 Hr. 1-2 Hrs. 2-3 Hrs. 3-4 Hrs. 4 Hrs. Average 
Classification At All in a Week in a Week in a Week in a Week in a Week (%) 
Freshman 0% 0% 0% 25% 25% 50% 
29 .17 
n = 4 100% 0 0 0 1 1 2 
Sophomore 0% 8.5% 25% 0% 8.5% 58% 25.25 
n = 12 100% 0 1 3 0 1 7 
Junior 0% 19% 12.5% 12.5% 12.5% 43.5% 23.00 
n = 16 100% 0 3 2 2 2 7 
Senior 20% 30% 30% 10% 0% 10% 10.42 
n = 10 100% 2 3 3 1 0 1 
Graduate Student 8% 0% 33% 0% 4% 55% 
M.S., M.A., M.B.A. 23.67 
n = 24 100% 2 0 8 0 l 13 
Graduate Student 5% 25% 50% 0% 10% 10% 
Ph.D., Ed.D. 13.58 
n = 20 100% 1 5 lO 0 2 2 co 
0 
week (50%). It was concluded that the longer the length of residency 
in the U.S., the less amount of tape and record listening time. 
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Considering living arrangements, Table XXVI indicates that on-
campus respondents spend more time tape and record listening than off-
campus respondents (22.50 and 18.33). The highest percentage belonged 
to the on-campus respondents who listen to the tapes and records mor~ 
than four hours in a week (48%). 
3. Religion did not seem to affect the amount of tape and/or 
record listening of international students. Table XXVII indicates that 
Hindu students spend the most time listening to tape and record (21.50), 
and no religious preference students are the least interested tape and 
record 1 i steners (18. 33). The difference between the most and the 
least interested tape and record listeners was not large. The highest 
percentage on the table belonged to the Jewish students who listen to 
the tapes and records between two and three hours in a day (100%). 
Table XXVII showed a slight difference between students who do not 
speak English in their countries and those who speak English in their 
native land in tape and record listening (19.92 and 20.17). While the 
highest percentage belonged to the students who speak English in their 
countries and listen to the tape and record more than four hours a week 
(42%). The margin between two groups for all categories of tape and 
record listening time were close. 
4. Comparing age, sex, and marital status of international students 
and their tape and record listening time, Table XXIII indicated that 
older students, above thirty years old, spend less time listening to 
tapes and records than other groups (16.92), and they have the highest 




Less than 2 years 
n = 32 100% 
2-3 years 
n = 21 100% 
3-4 years 
n = 12 100% 
More than 4 years 
n = 21 100% 
Living on campus 
n = 35 100% 
Living off campus 
n = 51 100% 
TABLE XXVI 
TAPE AND/OR RECORD LISTENING RESPONSES BY LENGTH OF RESIDENCY 
IN THE U.S. AND LIVING ARRANGEMENT 
0 .5 1.5 2.5 3.5 
Less Than 
Not l Hr. 1-2 Hrs. 2-3 Hrs. 3-4 Hrs. 
At All in a Week in a Week in a Week in a Week 
0% 6% 32% 3% 9% 
0 2 10 1 . 3 
5% 23% 19% 10% 10% 
1 5 4 2 2 
0% 8% 34% 8% 8% 
0 1 4 l 1 
19% 19% 38% 0% 5% 
4 4 8 0 1 
3% 14% 23% 6% 6% 
1 5 8 2 2 
8% 14% 35% 4% 10% 
4 7 18 2 5 
4.0 
More Than 
4 Hrs. Average 























English Language Not 
Proficiency At All 
Moslem 5% 
n = 37 100% 2 
Christian 12% 
n = 25 100% 3 
Buddhist 0% 
n = 11 l 00% 0 
Hindu 0% 
n = 7 100% 0 
Jewish 0% 
n = 1 l 00% 0 
No religious 
preference 0% 
n = 5 100% 0 
English not as an 
official language 5% 
n = 62 100% 3 
English as an 
official language 8% 
n = 24 l 00% 2 
TABLE XXVII 
TAPE AND/OR RECORD LISTENING RESPONSES BY RELIGION 
AND ENGLISH LANGUAGE PROFICIENCY 
.5 1.5 2.5 3.5 
Less Than 
l Hr. 1-2 Hrs. 2-3 Hrs. 3-4 Hrs. 
in a Week in a Week in a Week in a Week 
16% 30% 3% 14% 
6 11 1 5 
12% 20% 4% 4% 
3 5 l 1 
9% 55% 0% 0% 
l 6 0 0 
0% 57% 0% 001 /O 
0 4 0 0 
0% 0% 100% 0% 
0 0 l 0 
40% OOJ.'. 10 20% 20% 
2 0 l l 
15% 30% 5% 10% 
9 19 3 6 
13% 29% 4% 4% 
3 7 l 1 
4.0 
More Than 
4 Hrs. Average 
in a Week (%) 
32% 19.83 12 
48% 21.00 12 
36% 19.25 4 
43% 21.50 3 
0% 20.83 0 
20% 18.33 l 
35% 19.92 22 
42% 20.17 10 OJ (./<) 
other three groups were very close (19.58, 20.83, and 20.92). On the 
whole, the age factor did not cause a big difference in the amount of 
tape and record listening of stud€nts who are under 30 years old, 83 
percent of the entire sample. 
84 
Table XXVIII indicates that female respondents spend more time in 
their tape and record listening than male respondents (21.67 and 19.67). 
Half of the female respondents fell in the more than four hours cat-
egory (58%) which was the highest percentage in the table. 
Table XXVIII showed that married respondents are more interested 
in tape and record listening than single respondents (20.91 and 18.58). 
The highest percentage belonged to married students who listen to the 
tapes and records more than four hours in a week (42%). 
Use of American Media Before Arrival 
The acquaintance with American media before arrival in the U.S. 
was another important aspect of media behavior of international students 
in this study. 
83 percent of students reported that American radio programs were 
available to them in their countries. 45 percent of students never 
listened to American radio programs, 12 percent of them listened at least 
once a month, 19 percent at least once a week, and 24 percent at least 
once a day. The average of American radio listening was once a month 
before arrival in the U.S. Voice of America and Armed Forces stations 
were mentioned as the sources of American radio programs abroad. 
Considering American television programs abroad, 71 percent of 
respondents reported that American television programs were available 
to them before their arrival. 41 percent of students never watched 
TABLE XXVIII 
TAPE AND/OR RECORD LISTENING RESPONSES BY AGE, SEX, AND MARITAL STATUS 
0 .5 1. 5 2.5 3.5 4.0 
Less Than More Than 
Age, Sex, and Not 1 Hr. 1-2 Hrs. 2-3 Hrs. 3-4 Hrs. 4 Hrs. Average 
Marital Status At All in a Week in a Week in a Week in a Week in a Week (%) 
Under 20 years old 0% 33.33% 0% 33.33% 0% 33.33% 19.58 n = 3 100% 0 1 0 1 0 1 
20-25 years old 7.5% 15% 22.5% 5% 7.5% 42.5% 20.83 n == 40 100% 3 6 9 2 . 3 17 
25-30 years old 3% 13% 34% 3% 10% 37% 20.92 n = 30 100% 1 4 10 1 3 11 
Above 30 years old 8% 8% 53% . 0% 8% 23% 16.92 n = 13 100% 1 1 7 0 1 3 
Maie 5% 14% 32% 5% 9% 35% 19.67 n = 79 100% 4 11 25 4 7 28 
Female 14% 14% 14% 0% 0% 58% 21.67 n = 7 100% 1 1 1 0 0 4 
Single 6% 16% .36% 0% 13% 29% 18.58 n = 31 100% 2 5 11 0 4 9 
Marr"ied 5.5% 13% 27% 7% 5.5% 42% 20.91 co n = 55 100% 3 7 15 4 3 23 U1 
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American television programs. 12 percent watched American television 
programs at least once a month, 18 percent at least once a week, and 
·24 percent at least once a day. The average of American television 
program viewing before arrival in the U.S. was once a month. Most of 
the American television programs were originated in the U.S., and 
viewed by international students through their own countries• networks. 
Data indicates that American newspapers and magazines were the 
most available American me di a in foreign countries. Ni nty-three percent 
of respondents reported that they had access to American newspapers and 
magazines in their native country. Sixty-three percent were used to 
reading American newspapers and magazines before their arrival in the 
U.S. 
Examining which magazines and newspapers students read in their 
countries, Time was mentioned 44 times, Newsweek_ 26 times, and Reader's 
Digest 9 times. Other mentioned magazines and newspapers were Ne~ 
York Times, Playboy, Washington Post, Wall Street Journal, and National 
Geographic. 
All respondents reported they have seen at least one American movie 
in their native countries. It was found that the use of American media 
have tended to increase after their arrival. American movies and news-
papers were the most used American media before arrival, and American 
television and newspapers are the most used media after arrival. 
Functional Aspects of American Media 
In this part, the international student was asked to express his 
reasons for listening to the radio, watching television, and attending 
movies. It was assumed that most popular and common magazines and 
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newspapers are used by international students as informative media. 
In the proceeding discussion, data concerned with magazine and news-
paper preference support this assumption. The obtained ata about 
the functional aspect of American radio, television, and movies is 
shown in Table XXIX. The figures in the table represent the number of 
times specific reasons were assigned to specific media by the respon-
dents in terms of frequency. 
It can be deduced from Table XXIX, that most internaticnal students 
listen to American radio for relaxation (49), watch American television 
to be informed (55), and attend American movies for enjoyment and fun 
(48). Considering the American media as an aid for 9f!ttfog avrny from 
daily worries, American movies and television are the most helpful media 
(10 and 9). But fortunately, most international students use f-:rnerican 
media for getting information, having fun and relaxation, anc! very fev1 
for escaping from reality (daily worries). 
TABLE XXIX 
FUNCTIONAL ASPECTS OF AMERICAN RADIO, TELEVISION, AND MOVIES 
Functional Aspects Radio Television I Movies 
Obtaining 
Information 36 55 12 
Relaxation 49 44 24 
Hav-i ng Fun 17 26 48 
Getting Away 
From Daily Worries 5 9 10 
- --
Media Content Preference 
Radio 
The analyses of data showed that only 16 percent of respondents 
listen to the radio for news {Table XXX). About half of the students 
(44%) listen to music only on radio, and 40 percent listen to both, 
news and music. Respondents expressed a preference for radio music 
as 11 relaxation 11 when they are studying. 
TABLE XXX 
RADIO AND TELEVISION CONTENT PREFERENCES 
OF INTERNATIONAL STUDENT 
n = 100 
Question: Which program do you prefer to listen to on the radio--










Sport Games 54 
Variety Shows 23 
Serials 15 
Cartoons 10 
Religious Programs 2 
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Television 
As described in Table XXX, television news is the favorite tele-
vision fare of international students. Movies and sports were next, 
and religious programs had the least number of viewers among inter-
national students. 
Music 
The kind of music respondents enjoy most is presented in Table 
XXXI. Internationa·1 students prefer to listen to their own native music. 
American rock music was very popular for most respondents. Cl ass i ca 1 
music, jazz, easy listening, and soul also were mentioned by the 
respondents. 
TABLE XXXI 
MUSIC PREFERENCE OF INTERNATIONAL STUDENTS 
n = 100 
Question: What kind of music do you enjoy most? 
Music 














Instead of asking the respondents which movie they liked most, 
the author attempted to clarify the kind of movies they prefer to 
watch. Fifteen movies and television serials were selected and 
respondents picked which were favorites. These fifteen movies and 
television serials were categorized into four groups as following: 
category (A) including The Godfather, Bonnie and Clyde, Kojak, and 
Baretta; category (B) Frankenstein, 2001·-A Space Oqzssey, Earthguak~, 
Jaws, and Star Trek; category (C) The Sound of Music, Love Story, 
My Fair Lady and Ro~eo and Juliet; and category (D) Pink Panther 
and All In The FamilY_. Category (A) was categorized as crime drama, 
category (B) as adventure and science fiction, category (C) as musical 
and love theme, and cargeory (D) as comedy. The data were tabulated 
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for all respondents and also according to the nationality variable. 
Table XXXII indicates that international students are more musical and 
love theme movies orientated. While The Godfather had the largest 
number of responses (45), The Sound of Music {33), Love Story (31), and 
All In The Family {31) were close behind. 
To examine the relationship between movie content preference and 
nationality, a movie content preference index was constructed by the 
author based on the number of times that one movie was picked, the number 
of movies and serials in each category, and the number of respondents 
in each nationality. The figures in Table XXXIII are extracted from 
the movies content preference index which ranges from 0.00 to 100. 
The higher the number the more orientation toward that specific 
category the respondent is. 
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TABLE XXXII 
MOVIE PREFERENCE OF INTERNATIONAL STUDENTS 
n = 100 
Content Frequency Mean Score 
A. Crime Drama 
The Godfather 45 






2001-A Space Odyssey 12 15 
Star Trek 11 
Frankenstein 4 
c. Musical and Love Theme 
The Sound of Music 33 
Love Story 31 28 
Romeo and Juliet 29 
My Fair Lady 18 
D. Comedy 
All In The Family 31 31 
Pink Panther 31 
Table XXXIII shows the highest scores in category (A} belonged to 
the students from Panama and Bahamas, both from Latin American (50}. 
Nigerian students were in the third place (44}. These students like to 
watch violent movies such as The Godfather, Kojak, and Baretta. The 
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highest score in category (B) belonged to Japanese students (30), and 
Thai students (27.5) who like to watch adventure and science fiction 
movies such as Star Trek, 2001-A Space Odyss~ and Jaws. The highest 
score in category (C) belonged to the students from Iraq (75) and five 
nationalities with the equal score (50) were next. Chile, Lesotho, 
Pakistan, Puerto Rico, and Sierra Leone. These respondents preferred 
musical and love theme movies. In the last category (D), the highest 
scores belonged to students from Hong Kong and Venezuela (75) who were 
comedy movie oriented. 
In the first two categories, A and B which is represented crime 
drama and adventure movies, the highest scores did not exceed 50 while 
in the last two categories, C, and D, which represented musical, love 
themes, and comedy, the highest scores reached 75. 
~2gazines and Newspapers 
Time, J4ewsweek, Reader 1 s Digest, and ..f.J.Ay~ were the most popular 
magazines among international students before and after their arrival 
in the United States. The students cited a variety of magazines read 
both before arrival and since they arrived. Life was available to the 
students in their native land. Tir.1f.: «vas the most frequently read mag-
azine (56) fo1lov1ed by _Newsweek (40) after a:TivaL 
Except for the O'Coll.§ili~ which is distribut:~d free was the most 
frequently read ne\'Jspaper (93), followed by Qailyy;~.J-~hrnn9_ (32L 
Sti"llwater News Press (25) and Tulsa \!Jorld (25). ~Jhil~ tJr::· Ne·,;r Yo·tk 
Times and the Washington Post were mentioned as the n~st used American 
newspapers before arrival in the U.S., their ratings dropped to 24 and 
10 after arrival. 
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TABLE XXXI II 
MOVIE CONTENT PREFERENCE BY NATIONALITIES 
n = 100 
Crime Adventure Musical & Love Comedy 
Country A B c D 
Bahamas 50 0 0 50 
Chile 25 0 50 0 
Ethiopia 25 5 25 12.5 
Honduras 25 20 25 0 
Hong Kong 0 10 0 75 
India 17 11 4-7 17 
Iran 17 18 22 17 
Iraq 0 0 75 0 
iJapan 12.5 30 0 0 
Kuwait 10 20 15 30 
Lebanon 25 7 17 17 
Lesotho 25 0 50 50 
Libya 12. 5 20 25 25 
Nigeria 44 13 19 22 
Pakistan 25 16 50 20 
Panama 50 10 12.5 0 
Puerto Rico 0 20 50 0 
Qatar 0 20 25 50 
Republic of China 17 17 42 17 
Saudi Arabiil 25 7 25 17 
Sierra Leone 0 0 50 0 
Somalia 0 0 25 0 
Spain 0 20 0 50 
Thailand 16 27.5 31 6 
Venezuela 25 10 31 75 
International students regularly read newspapers seeking infor-
mation.· 95 respondents indicated that they read news about their 
native countries and international news in American newspapers. 
National news (51), and local news including campus news (31) were 
next. The results are obtained in Table XXXIV. 
Tape, Record, and Books 
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As was discussed, under the tapes and records section, the use of 
tape and records is very popular among international students. Most 
of these students listen to tapes and records more than four hours in 
a week. Respondents were asked what they listen to on tapes and records. 
The results of this survey showed that the majority of respondents 
listen to their own native music on tapes and records (56). Also listen-
ing to the American music was common among the respondents ( 54). Iii 
addition to listening to personal messages, classica~ music and acad-
emic 1 ectures, two respondents reported the\' listen to the Koran (Mos 1 em 
Holy Book) on the tapes (Table XXXV). 
Nearly 77 percent of respondents indicated they hud not read an 
American book (excluding textbooks) since coming to the U.S. Book read-
ing has the lowest rating of American media among the respondents. The 
prob 1 em of English 1 anguage proficiency, thE! fact that 40 percent of 
respondents have been in the U.S. less than two years, and 48 percent 
of them are working on Master's and Doctoral's degrees and have not been 
able to give much time to reading American books were among reasons 
which reduced the rating of readership of American books among the inter-
national students. The Godfather was mentioned most frequently (9). 
TABLE XXXIV 
MAGAZINE AND NEWSPAPER CONTENT PREFERENCE 
OF INTERNATIONAL STUDENTS 
------·---· 
n = 100 
Question: Which of the below magazines and newspapers do you usually 
read? 
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Magazine freg. NewspaP.er Freq. 
Time 56 O'Co"llegian 93 
Newsweek 40 Daily Oklahoman 32 
Piayboy 24 Stillwater News Press 25 
Reader's Digest 20 Tulsa World 25 
U.S. News and New York Times 24 
World Report 16 Christian Science Monitor 15 
Sports I 11 us- Oklahoma Journal 14 
trated 14 Tulsa Ti·i bune 13 
Nc.ttional Geo- Wall Street Journal 13 
graphic 13 Washington Post 10 
Punch 4 
Business World 3 
Question: When you read a newspaper, which of the following parts do 
you regularly read? 
Con ten ts Freg_. 
International News 95 
National news 51 
Sports section 38 
Local news 31 
Advertisements 24 
Editorial page 19 
Comic strip 13 
Social page 11 
Business section 9 
Others 4 
Jaws was next ( 7), and Love Story was th"! rd most popular ( 4). The 
results are given in Table XXXV. 
Source of Information 
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Considering th~ use of mass media and its possible influence on 
the formation and modification of attit~des, international students 
were asked to identify their most important source of information about 
the world. Television has the highest frequency, newspapers were 
second with half of television's frequency (53 and 25). International 
students rely on televisions and newspapers to obtain needed inform-
ation. Radio and magazines had low frequencies compared with tele-
vision. Students obtained more information in talking with people than 
reading magazines (Table XXXVI). 
Respondents were asked to indicate what they usually do during 
leisure time and ~'/eekends. Table XXXVII showed that the majority of 
respondents watch television or visit friends (64 and 61). ~cading 
newspapers and mag3.zfoes, and listening to the r::i.d-lo, tapes and recoi'dS 
were also important activities reported by respondents during their 
leisure time. Going to movies and clubs, playing ~1arr2s, &nd shopµ'ing 
were other activities reported by international students as important 
in their leisure time and weekends. 
Attitudes Toward The American Media 
Attitudes of international students toward the American media was 
a main target of this study. A set of data indicative of international 
students 1 attitudes toward the American media was derived by the use of 
TABLE XXXV 
TAPE AND RECORD, AND BOOK CONTENT PREFERENCE 
OF INTERNATIONAL STUDENTS 
n = 100 
Question: What do you listen to on the tape, cassette, re-
cord, or 8-track usually? 
Contents Fr~. 
Own native music 56 
American music 54 
Personal message 10 
Classical music 5 
Academic lectures 3 
The Koran 2 
Question: Would you name up to five books that you have 
read since you have been in the United States 
(excluding textbooks}? 
Books Freg. 
The Godfather 9 
Jaws 7 
Love Story 4 
One Flew Over the Cuckoo's Nest 3 
Final Days 2 
Sybil 2 
I'm O.K., You're 0.K. 2 
Once Is Not Enough 2 
97 
TABLE XXXVI 
INFORMATlON SOURCE AND LEISURE TIME 
OF INTERNATIONAL STUDENTS 
------·---------------·---
n = 100 
Question: From which source do you get most of your news 
about what is going on in the world today? 




Talking to people 7 
Magazine 6 
Question: What do you do during weekends and leisure time? 
Leisure Time Freq. 
Watch television 64 
Visit friends 61 
Read books, magazines 
and newspapers 40 
Listen to radio, tapes 
and records 38 
Go to movies 14 
Go out for fun 9 
Play games 6 
Go shopping 3 
98 
99 
summated rating scale (Likert-type scale). The mean score of each 
question for all samples was computed to have a general prospective of 
the over-a1·1 image respondents have toward the American media (Figure 
1). Secondly it was attempted to find attitudes toward the American 
media he1d by each nationality participating in this study (Figure 2). 
The ex·isting relationship between length of residency of international 
students in the U.S. and their attitudes toward the American media was 
analyzed (Figure 3). 
In reporting the mean scores of questions and demographic variables, 
any mean score close to l is the most unfavorable response or attitude 
toward the American media and any mean score close to z is the most 
favorable response or attitude toward the American media. Any mean 
score close to 4 is considered as neutral or undecided in relation to 
the content of question. 
General Prospective 
Questions 51 through 54 are concerned with the perceived reliability 
of American media for news. Television was indicated as the most rel-
iable medium by international students (5. 83) ,- and radio- was the least 
reliable medium (4.55). 
Questions 55 through 58 were concerned with the effectiveness of 
American media on English language of international students. Aga]n, 
television was reported as the most helpful medium for improving the 
knowledge of English of respondents (5.62), and radio was the least help-
ful medium {4.39). 
International students could not decide whether their ability to 
understand the content of American media is the same as their American 
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classmates and friends or not (4.39) 
Respondents agreed somewhat that the main differences between 
American media and the media in their countries was freedom of the 
press and freedom of expression in American media( 4,98), they dis-· 
agreed somewhat that American media is giving a true picture of world 
happenings in news (3.21), and what they report in their news is a 
distorted picture of world affairs (3.06). 
Questions 62 through 65 deal \vith the effectiveness of American 
media in helping international students to understand American culture. 
Respondents were undecided about the effectiveness, but they disagreed 
somewhat that American exported magazines, movies, and television 
serials portray the true picture of American life style to the other 
nations (3. 28) 
Questions 66, 67, 77, 78, and 80 are concerned with the performance 
of American television. International students almost believed that 
the image of Black Americans has been distorted on the American tele-
vision programs (3.34). They agreed somewhat that showing viclence and 
crime on the American television has increased the rote of crime in the 
l\merican society( 2.95), and most of television programs and pictures 
in magazines which deal with sex are objectionable (3.6). Considering 
the fantasy world of American television, international students agreed 
somewhat that American television program;:; are far from reo.1ity in 
A:nerican society (3.63). Respondents ::greed somewhat that te1ev·ision 
is the only major factor of increasing agression in those children who 
watch television (3.25). 
Respondents agreed somewhat that American media inform the scholars 
and a ca demi c communH.-i es about the 1 a.test sci enti fi c discoveries, but 
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they were undecided whether they create a market with lower prices for 
products because of the influence of television commercials and print-
ed advertisements (4.03). 
Respondents almost believed that American media generally make 
Russia and China worse than they really are (3.1 and 3.3). They agreed 
that American media have accelerated the movement of Americans toward 
a 11 sex-money 11 conscious society (2.71). 
International students agreed somewhat with the governmental con-
trol on the American media contents which deal with sex and violence 
(3.11). They believe that Oklahoma State University campus newspaper 
and radio stations are not fully concerned with the international 
students• affairs in the universit_y (3.00), and they showed thei_r dis-
satifaction with inaccurate news which Amer"ican media report from their 
countries (2.88). 
Figure 1 gives a profile of international students• attitudes 
toward the American media. The lowest mean score was 2.61 for question 
26, and the highest mean score was 5.83 for question 2. The mean score 
of all respondents for all questions was 3.97. These scores and the 
profile show that international students in this study were almost 
neutral toward the Jl..merican media. Among the reasons for this neutrality~ 
the major ones could be considered as: international students are less 
homogeneous as a typical group because of variety in their cultural 
backgrounds; most of the respondents in this study have been in the U.S. 
less than tvw years (40%). The majority of respondents were working on 
graduate programs and were not able to give much time to the media. Low 
averages of television viewing and radio listening which were one and 


















.µ 67 . '° 66 I .µ (/) 
(!) 65 
"TJ 























2 3 4 5 6 7 
Attitude Toward the American Media Most 
Favor~· 
able 
Profile of the Attitude of International Students Toward 
the American Media (Likert Scale Maan Scores) 
l 03 
newspapers less than 30 minutes in a normal day, and reading magazines 
one and· half of hours in a normal week; and finally the problem of 
English language proficiency, all contributed. 
Attitudes Toward the American Media By Nat"ionality_ 
Bahamas, with the highest mean score (4.69), had the most favorable 
attitude toward the American media compared with other countries. Two 
African countries, Lesotho and Somalia with the lowest mean scores had 
the least favorable attitudes toward the American media (3.34} 
The mean scores of 25 countries (as shown in Figure 2) fell some-
where between 3.75 and 4.25. This indicates that the majority of 
nationalities have neither a favorable nor unfavorable attitudes toward 
the American media. While Somalia, Lesotho, and Saudi Arabia were on 
the unfavorable side of the scale, Bahamas, Spain, and Thailand were on 
the favorable side of the scale. With the assumption that Saudi Arabia 
is in the neighborhood of Africa and has been affected by sub-Sahara 
culture, the unfavorable group had a. similarity among themselves. On 
the other hand, except Thai students who are from South Asia, students 
from Spain and Bahamas with their European cultures formed a favorable 
group. 
Sierra Leone had the highest mean scores, five sevens for questions 
52, 59, 60, 74, and 75. Chile had the lowest mean scores, six ones for 
questions 70, 74, 75, 76, 81, and 82. Table XXXVII shows that the high-
est and the lowest mean score of each nationality and the number of 
questions that these mean scores belonged to. Question 52 which indi-
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Figure 2. Profile of the Attitude Toward the American Media 
Held by International Students, by Length of 




ATTITUDES TOWARD AMERICAN MEDIA HELD BY INTERNATIONAL STUDENTS, 
BY NATIONALITIES (MEAN SCORES) 
------------
Highest Lowest Total 
Mean Question Mean Question Mean 
Country Score Nos. Score Nos. Score 
Iran 6.23 57 2.35 76 3.88 
India 6.22 52 2.67 76 79 4. 17 
Pakistan 5.40 52 55 59 1. 60 82 3.80 
Nigeria 6. 11 68 2.44 56 3.99 
Kuwait 6.20 57 1. 60 80 3 .81 
Saudi Arabia 6.33 57 59 ·1. 33 82 3.54 
Rep. of China 6. 17 52 2.33 79 4.20 
Japan 6.50 52 57 2;50 64 82 4. 23 
Thailand 6.25 53 2. 12 76 4.46 
Lebanon 6.00 52 1.33 70 3.64 
Spain 7.00 52 60 1. 00 61 75 4.34 
Ethiopia 6.75 60 1.25 61 82 3. 61 
Venezuela 6.25 57 1. 75 79 3.87 
Panama 7.00 52 53 2.00 76 80 4.28 
Sierra Leone 7.00 52 60 61 i.oo 56 81 82 4.00 
74 75 
Iraq 6.00 52 55 56 2.00 59 60 61 4.09 
57 62 67 64 65 66 
75 79 81 68 69 70 
73 78 82 
Qatar 6.00 52 53 56 1.00 59 67 75 3.97 
57 61 77 
78 79 80 
Hong Kong 6.00 52 53 54 1.00 81 3.78 
68 
Libya 6.50 58 2.00 66 67 75 3.86 
79 80 81 
82 
Lesotho 6.00 51 52 59 1. 00 76 3.34 
60 67 68 
74 
Somalia 7.00 57 1.00 57 71 74 3.34 
75 80 
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TABLE XXXVII (Continued) 
Highest Lowest Total 
Mean Question Mean Question Mean 
Country Score Nos. Score Nos. Score 
Puerto Rico 7.00 53 1.00 66 71 72 3.84 
76 81 82 
Chile 7.00 52 54 57 1.00 70 74 75 3.97 
60 76 81 82 
Honduras 6.00 51 57 69 2.00 56 58 64 3.84 
75 81 67 70 74 
80 82 
Bahamas 6.00 52 57 68 2.00 55 66 75 4.69 
74 76 81 82 
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which indicates television as the most helpful medium for improving 
English· language had the highest frequency among questions with tl"i gh-
est mean scores. Question 76 which indicates American commercials and 
advertisements have brain-washed American audiences, and question 82 
which indicates American media provide an accurate source reporting news 
from international students' countries, was most often mentioned among 
the questions with lowest mean scores. 
Attitudes Toward the American Media 
~ Length of Residency in The U.S. 
The mean scores of four groups by length of residency in the U.S. 
differed slightly. Students who have been in the U.S. for less than 
two years had the same mean score as students who have been "in the U.S. 
two to three years (4.00). The mean scores of the other two groups 
were less than the mean scores of the first two groups (3.96 and 3.86). 
All four groups held neutral attitudes toward the American media (from 
3.86 to 4.00), but according to the mean scores of groups the longer the 
length of residency in the U.S. s the less favorable attitudes tmvard the 
Arrierican media. 
Figure 3 shows a similarity among the four groups in their responses 
to questions 6 to 8, 10 to 12, 17 to 20, and 23 to 25. Students who 
have been in the U.S. three to four years had the highest mean score for 
question (6.46), and those students who have been in the U.S. more than 
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Less Than 2 Years----
2-3 Years-------· 
. 3-4 Years== 
More Than 4 Years --
6.46 
5 6 7 
Attitude Toward the American Media 
Most 
Favor-
ab 1 e 
Profile of the Attitude Toward the American Media 
Held by International Students, by Length of 
Residency in the U.S. (Likert Scale Mean Scores) 
TABLE XXXV II I 
ATTITUDES TOWARD THE AMERICAN MEDIA HELD BY INTERNATIONAL 
STUDENTS, BY LENGTH OF RESIDENCY IN THE U.S.: MEAN SCORES 
) 
Length of Residency Highest I Lowest I Over-il.11 
in the U. s. Mean Score Mean Score Mean Score 
Less than 2 years 5.80 2.77_n00--
2 to 3 years 5. 72 
2. 36 t---~~~ 
3 to 4 years 6.46 2.38 I 3.96 r-----More than 4 years 5.86 2.14 3.86 
I 
Summary 
This chapter was devoted to the presentation of results of the 
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survey procedure used to determine the media behavior of international 
students attending Oklahoma State University, and to define the atti-
tudes toward the American media held by these students. The informa-
tion contained in Tables II through XXXVIII illustrated the percentages, 
frequencies, and mean scores of the subjects under the investigation 
in this study whenever appropriate. The data was examined and de-
scribed in details. The following chapter will discuss the importance 
of this data. 
ENDNOTES 
1 DavJson, 11 0riginal and Changed Attitudes, Impressions, and 
Preconceptions as Related to the Mass Media Experience of New Foreign 
Students at the University of Iowa, 11 p. 185. 
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CHAPTER V 
SUMMARY AND CONCLUSION 
Introduction 
The purpose of this investigation was to study media behavior of 
international students at Oklahoma State University, and to determine 
attitudes toward American media held by these students. This chapter 
summarizes the methodology and findings of the investigation, and draws 
some conclusion based on these findings. 
The Sample 
One hundred international students were selected by stratified ran-
dom sampling to participate in this study. A personal interview was 
used as the data gathering method. About half of the subjects were 
working in graduate programs and the majority of students had spent two 
years or less in the United States. There were only eight females among 
the respondents, and two-thirds of the respondents were married. The 
sample represented 25 nationalities including 29 students from English-
speaking countries. The majority of respondents were between 20-25 
years of age and were Moslems. 
Results 
The scope of the study was limited by the time required to person-
ally interview all respondents and by the linritations of data reduction 
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and funding. The size of sampling would not seem to be extensive enough 
to generalize the findings to all, but does provide a basis for future 
studies of media behavior and formation and modification of attHudes of 
international students. 
The findings yielded by this study are summarized as follows. 
Media OwnershiR 
Radio had the highest rate of media ownership and reel-to-reel 
tape recorder had the lowest. The data indicated that the students with 
the lower budgets are more interested in having a variety of media and 
subscriptions to magazines and newspapers. 
Medi a. Exposure 
Considering the use of different media by the respondents in "pre-
vious day 11 behavior, newspaper reading had the highest frequency. Most 
of the students had read newspapers or watched television during the 
previous day. The lowest frequency of usage belonged to movie going; 
only 17 percent of respondents had attended movies during the last seven 
days before the day they were interviewed. 
Respondents in this study had a low average time of media exposure 
to all the media under consideration in this study, except tape and 
record listening. The average time for radio listening and television 
viewing was 1~ hours per day, individually. The average time of news-
. paper reading was less than 30 minutes per day, and of magazine reading 
was l~ hours per week. The average movie going was once a month and of 
listening to tapes and records was 2 to 3 hours in a week. 
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This study attempted to investigate the relationships between 
academi-c classification, length of residency in the United States, liv-
ing arrangements, religion, English language proficiency, age, sex, and 
marital status of respondents and their media exposure. 
Except for English language proficiency, other personal qualities 
and social characteristics of international students who participated 
in this study had different relationships with different media. English 
language proficiency was important in all cases, but not as important as 
was expected. In all cases, students who speak the English language in 
their native countries were more interested in using media than those 
~tudents who do not speak English in their native land. The differences 
between these two groups had a range from .25 to 4.00. 
In the case of radio listening, the lower academic level students--
freshmen, sophomores, and juniors--who have been in the United States 
for shorter periods of time, are living on campus, are younger, female 
and married were more interested in spending their time listening to 
radio than any other group. 
Considering television viewing, upper academic level students--
g~aduate students and seniors--who have been in the United States for 
longer periods of time, are living off campus, are older, male and 
single, spend more time watching television compared with the other 
groups. 
In the case of moving going~ those international students who have 
arrived in the United States recently, are living on campus, are under 
25 years of age, female and married, were more interested in going to 
movies than other groups. Academic classification did not influence 
the amount of moving going of respondents. 
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Examining the newspaper readership of international students, 
graduate students who live on campus, are above 20 years of age, are 
male and married spend more time newspaper reading than other groups. 
The length of residency in the United States did not affect the news-
paper readership of respondents. 
In the case of magazine readership, students who are in upper 
levels of academic classification, are living on campus, male and single 
were more interested in reading magazines compared with other groups. 
As with newspaper readership, the length of residency in the United 
States did not affect the amount of magazine readership. The age factor 
was not significant in reading magazines. 
Considering tape and record listening of respondents, students who 
are in the first years of their studies, have been in the United States 
for shorter periods of time, are living on campus, are younger in age, 
are female and married, spend more time listening to tapes and records 
than other groups. 
Different media usage suggest that various religion preferences 
affected them differently. Buddhist and Hindu students had more flexi-
bility in their use of media. This depended on the kind of media that 
the individuals were exposed to. Moslem and Christian students tended 
toward the middle and resembled each other in their media uses. Jewish 
students and students with no religious preferences had the lowest fre-
quency of media use in the most cases. 
Use of American Media Before Arrival 
Most international students involved in this survey were acquainted 
with American media before their arrival in the United States. American 
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motion pictures, American newspapers and magazines were the most avail-
able American media in foreign countries. Time, Newsweek, Life, 
Reader's Digest, ?l~boy, National Geographic, New York Times. and 
Washington Post were the most used American magazines and newspapers 
among the respondents. While the use of American television and news-
papers tended to increase after respondents arrived in the United States, 
the amount of movie going and magazine readership decreased. 
Functional Aspects of American Media 
The data indicated that international students look at American 
television as an informational medium. They listen to American radio 
for its music when they are studying and/or need relaxation, and go to 
American movies for fun. American newspapers and magazines are also in-
formative media to international students. 
Media Content Preference 
Most international students listen to the radio for its music. 
American television news and political debates and movies were the most 
favored te 1 evi si on programs by respondents. Internationa 1 students pre-
fer to listen to their native music on tapes and records, although 
American rock music was very popular among them. 
While The Godfather was reported with the most frequency as the 
favorite movie among respondents, the data indicated that international 
students prefer musicals, love themes, and comedy movies. 
Among the 25 nationalities participating in this survey, Panamanian 
students and students from the Bahamas most liked violent movies. 
Japanese and Thai students preferred to watch adventure and science 
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fiction movies. Students from Iraq, Chile, Lesotho, Pakistan, Puerto 
Rico, and Sierra Leone were love theme and musical movies fans, and the 
students from Hong Kong and Venezuela preferred comedy movies. 
The Daily 01 Collegian, the Oklahoma State University campus news-
paper, The Daily Oklahoman, Stillwater News-Press, Tulsa World, New York 
Jimes, and Washinaton Post were mentioned as the most used American news-
papers by respondents. International news including news about the 
native countries of the respondents was the most read section of news-
papers by students. 
The rate of American book readership (excluding college textbooks) 
was very low among the international students at Oklahoma State Univer-
sity. Th~ Godfather, as the most frequently read book, was mentioned 
nine times by the students. Jaws was next with seven times. 
Source of Information 
International students believe in television as the best source of 
information about the world. Newspapers were next to television for 
information. Magazines had the lowest rating among the sources of in-
formation. 
Attitudes Toward the American Media 
A summated rating scale including 32 questions was used to measure 
the attitudes of international students toward the American media. 
These questions covered various areas of American media performance in-
eluding and provided knowledge about American culture. 
The data indicated that international students in this study held 
almost a neutral attitude toward the American media. While students 
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from the Bahamas held the most favorable attitude toward American media, 
students from Lesotho and Somalia had the most unfavorable attitudes. 
The heterogeneity of international students as a typical group seemed 
to be a major factor in causing this neutrality. 
Comparing the mean scores of the four groups, it was found that 
the longer the length of residency in the United States, the less favor-
able the attHude toward the American media held by the respondents. 
Conclusions 
It was assumed that the media behavior of the samples would repre-
sent the media behavior of the entire international student population 
at Oklahoma State University. The samples' characteristics were very 
close to the characteristics of the whole population. The other assump-
tion was that Oklahoma State University, like many other American state 
universities, is located in a small town, rather than a large city. 
Most international students live on or near the campus. There are 
fewer special events to compete with mass media. A greater need may be 
felt by the international students for information and entertainment 
than in some city colleges. 
This survey was an exploratory study, and the first study of media 
behavior of ·international students at Oklahoma State University. The 
results are confined to the international students at this university 
and they may be a good basis for future study involving international 
students at Oklahoma State University and for other studies seeking 
similar information. 
Although the size of the samples advises against generalizations, 
certain indications of the findings are apparent: 
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1. Internat·iona1 students at Oklahoma State University spend a 
small portion of their time using American media. This is probably 
caused by the following reasons: (a) most of the students in this sur-
vey have been in the United States for two years or less; (b) most of 
them are graduate students and are busy with college work; and (c) 
linguistic problems are a hurdle in the use of media. 
2. The financial status of international students involved in 
this study did not have a direct relationship with the media ownership 
of these students. The student with lower monthly budget was more 
interested in having a variety of media. 
3. The low rate of media exposure was probably responsible for 
the relatively neutral attitude toward the American media. It is 
assumed that international students need a longer period of time to 
experience American media. 
4. Various aspects of social characteristics and personal quali-
ties of international students such as academic classification, length 
of residency in the United States, living arrangements, religion pre-
ference, English language proficiency, age, sex, and marital status 
produced various results in relation to their media exposure. While 
some of them, like English language proficiency, were effective in in-
creasing the amount of media exposure, some others, like religion did 
not affect media exposure. 
5. Most of the students depend on visual elements of American 
media. This facilitates understanding media content both before the 
arrival of the international student in the United States (motion pic-
ture), or after his arrival (tel<~vision). 
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6. The longer the time of residency in the United States, the less 
favorable the attitude toward the American media is held by the interna-
tional student. Those students who have been residing in the United 
States more than four years produced an overall mean score that was less 
than those residing in the United States for less than two years. 
7. Television was the dominant source of information among inter-
national students. Students who came from non-English speaking coun-
tries rely on television as the most effective medium for improving 
their knowledge of English. 
8. Most international students in this survey are dissatisfied 
with the coverage of news by American media, especially news about their 
countries. 
9. The most unfavorable aspect of American media to international 
students was television commerdals. International students believe 
that the American television commercial has brain-washed its audience. 
10. On the whole, international students at Oklahcma State Univer-
sity heavily rely on the American media for communicating with 
_l\mericans, learning about the Amer"ican way of life, and obtaining in-
formation about the United States and the rest of the world. 
Suggestions for Future Research 
There are several relationships between the various media exposure 
experienced by international students. Some of these include: media 
ownership, media content preference, attitudes toward the American 
media, and personal qualities and social characteristics. Further study 
of the relationships between media behavior and social characteristics 
of international students is certainly necessary. More communication 
studies need to be made to define a finer discrimination between the 
different cultures and media usage. 
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As an international student, the writer suggests that a study of 
alienation among international students might provide insights into the 
kinds of relationships they have, especially those connected to exposure 
to American media. Studies about the educational aspect of American 
broadcasting, particularly English language teaching among the interna-
tional students, is desirable. 
It would be useful to conduct surveys among American students 
studying abroad to examine their attitudes toward their host country's 
media. Comparison of the results of those surveys with similar studies 
which have been done in the United States is urged. 
Finally, the writer suggests that any study similar to the one he 
undertook should be supplemented by a follow-up survey on the same sam-
ple after a certain period of time in order to determine the attitude 
change which might take place over time. 
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Graduate Student (M.S., M.A., M.B.A.) 
Graduate Student (Ph .D., Ed.D.) 










3. Marital Status 
1 Single 2 Married 
4. Are you living on/off campus? 
1 on campus 2 off campus 
5. How long have you been in the U.S.? 
1 Less than 2 years 
2 2-3 Years 
3 3-4 Years ------








6. What is your religion? 





6 Other (Specify 
7. Is English as an of ficial language in your country? 
1 Yes 0 No 
8. How much rmney per month do you es ti mate you receive from your 
financial source and/or you make here? 
1 More than $400 ---
2 $300-400 
3 $200-300 --
4 Less than $200 





Under 20 years old 
20-35 years old 
25-30 years old 






10. ~lhat country are you a citizen from? {17-20) ----
11. Sex: 1 Male 2 Female 22 
12. Do you have a working radio set in your home (room)? 
1 Yes 0 No 23 
13 , Did you "listen to the radio yesterday? 
l Yes 0 No 24 
14. In a normal day, how much time, more or less, do you estimate 
you spend listening to the radio? 
1 Not at all (go to question No. 17) 
2 Less than 1 hour 
3 1-2 hours ---
4 2-3 hours 
5 More than 3 hours ---
15. When do you often listen to the rad·i o? 
1 When you need information. 
1 When you are ti red and need some relaxation. 
1 When you need fun. 
1 When you need help to get away from daily worries. 
1 Other reasons (Sped fy 
16. Which program do you prefer to listen to on the radio--news, 








news 2 music 
kind of music do you enjoy most? 
















Your native music 
Other (Specify ·-------) 38,39 
18. Do you have a working television set in your home (room)? 
1 Yes 0 No 41 
19. Did you watch television yesterday or last night? 
1 Yes 0 No 42 
20. In a normal day, how much time, more or less, do you estimate 
you spend watching television? 
1 Not at all (Go to Q. No. 23) 
2, Less than 1 hour 
3 1-2 hours 
4 2-3 hours 
5 More than 3 hours 
21. When do you watch television? 
1 When you need information. 
1 When you are ti red and need some relaxation. 
1 When you need fun. 
1 When you need help to get away from daily worries. 
1 Other reasons (Specify ---



















23. Did you go to the theatre (movies) during the last seven days? 
















24. In a normal month, how many times, more or less, do you 
estimate you go to the theatre (movies)? 
1 Not at all (Go to Q. No. 26) 
2 Less than once a month. 
3 Once a month 
4 Every two weeks 
5 Once a vJeek 
25. When do you often go to the theatre (movies)? 
1 When you need information. 
1 When you are tired and need some re 1 axation. 
----~-
1 When you nee cl fun. 
1 ---- When you need help to get away from daily worries. 
i Other reasons (Specify __ __. __ 
26. Here is a list of movies and TV serials, and suppose you 
have the choice of watching one or some of them. Which one(s) 

















All In The Family 
Love Story 
Frankenstein 
2001-A Space Odyssey 
Earthquake 
The Sound of Music 
Bonnie and Clyde 
Pink Panther 



























27. Did you read a magazine yesterday. 
1 Yes 0 No 
28. In a normal week, how much time, more or less, do you estimate 
you spend reading the magazines? 




Less than 30 minutes 
30-60 minutes 
1-2 hours 
5 2-3 hours 
6 More than 3 hours 
29. Do you personally have a subscription to any magazine? 
1 Yes 0 No ( If Yes, which one(s)? 
30. Which one of below magazines do you usually read? 
1 Newsweek 
1 Time 
1 U.S. News and World Report 
1 Business World 
1 Sport Illustrated ·-----
1 Reader's Digest 
1 National Geographic ----
1 Playboy 
1 Other (Specify 
31. Did you read a newspaper yesterday? 















32. In a normal day, how much time, more or less, do you estimate 





33. Do you 
1 
Not at all (Go to Q. No. 36). 
Less than 30 minutes 
30-60 minutes 
More than 1 hour 
personally have a subscription to any newspaper? 
Yes 0 No (If Yes, which one(s)? 
34. When you read a newspaper, which of the following parts do 
you regularly read? 
1 Local News 
1 Comic Strips 
1 National News 
1 Social Page 
1 International News 
1 ---- Editorial Page 
1 Sport Section 
1 Advertisements 
1 Business Section 
1 Other sections 
35. What newspapers do you regularly read? 
1 01 Co 11 egi an 
1 Daily Oklahoma 
1 Oklahoma Journal 
1 Tulsa World 
1 Tulsa Tribune 
1 Stillwater News Press 


























Christian Science Monitor 
Wall Street Journal 
Others (Specify _____________ .) 
36. Do you get most of your news about what is going on in the 





5 Talking to people 
6 Other (Specify 
37. Did you listen to any cassette player, tape recorder, 8-track, 
or record player yesterday? 
1 Yes 0 No 
38. Do you have a working cassette player, tape recorder, 8-track, 
or record player in your home (room)? 
1 None of them (Go to Q. No. 41). 
1 Record player 
1 Cassette player 
1 Tape recorder 
1 8-Track 
39. In a normal week, how much time, more or less, do you estimate 
you spend listening to tapes or records? 
1 Not at all (Go to Q. No. 41). 
2 Less than 1 hour 
3 1-2 hours 
4 2-3 hours 
5 3-4 hours 














40. What do you listen to on the tape, cassette, record, or 8-
track us ua 11 y? 
1 Music from your own country 
1 Personal messages from your family 
1 Academic lectures 
1 American Music ---
1 Others (Specify 
--~------~-~~~-
41. What do you do during weekends and your leisure time? 
1 Watching television 
1 Listening to radio, tape, records 
1 Going to theater (movie) ----
1 Reading books, magazines, newspapers 
1 Visiting friends 
1 Others (Specify ) 
42. Would you name up to five books that you have read since you 
have been in the U.S. (excluding your text books). 























44. Did you read any American newspaper or magazine before you 
came to the U.S.? 
1 Yes 0 No (Go to Q. No. 46). 
45. Which American newspapers or magazines did you read on a 






46. Were American newspapers and magazines available to you 
before you came to the U.S.? 
1 Yes 0 No 
47. How often did you watch American television programs before 
you came to the U.S.? 
1 Never (Go to Q. 48). 
2 At least once a month 
3 At least once a week 
4 Once a day 
48. Were American television programs available to you before 
you came to the U.S.? 
1 Yes 0 No 
49. Before coming to the u. s. ' how of ten did you listen to 
American radio programs? 
1 --- Never (Go to Q. No. 50). 
2 At least once a month 
3 At least once a week 
4 Once a day 
50. Were American radio programs available to you before you came 
to the U.S.? 







The following scale is designed to determine your attitude toward 
P@erican media regarding some certain aspects of media themselves and 
your usage and preference. Please describe the degree of your agree-
ment or disagreement about the following statements according to the 
scale below. Put (X) signal on the level which is closest to your 




Disagr~e _Somewhat Undecided 
Agree Strongly 
Somewhat Agree Agree 
COLS. 








52. In my opinion television is the most reliable medium of American 
me di a for news:-------
Strongly 
Disagree 




53. In my opinion !Jewspapers are the mos!_ rel·iable_ medium of Americ0n 
me di a for news. 
Strongly 
Disagree 




54. In my opiniori magazines are the most reliable medium of American 
media for news. 
Strongly 
Disagree 




55. Besides my English courses, reading American new~~~ and maga-
zines has been the mo_?.!_ helpful factor for me to improve my know-
ledge of English. 
Strongly 
Disagree 




56. Besides my English courses, attending American movies has been the 
_r.!)OSj_ helpful factor for me to improv~ my knowfedge of ~1~· 
Strongly 
Disagree 













Besides my English courses, watching /\merican television has been 
the !IIOS"l:_ helpfu1 factor for me to improve my knowledge of English. 
Strongly Strongly 
Disagree Agree 
1 2 3 4 5 6 7 48 
Besides my English courses, listening to American radio has been 
the most helpful factor for me to improve my knowledge of English. 
Strongly Strongly 
Disagree Agree 
-1- 2 3 4 5 6 7 49 
My ability to understand the contents of American media is the 
same as my American classmates and friends. 
Strongly 




The main difference between American media and the media in my 








Am=rican media provide enough interpretation and explanation of 
foreign news to give a true picture of world happenings. 
Strongly 
Disagree 




American television has been the most helpful medium for me to 









been the most 
culture. 
















64. American radio has been the most helpful medium for me to under-
stand Amer:lcan culture. 
Strongly 
Disagree 




65. American newspapers and magazines have been the most helpful 





l 2 3 


















Showing violence and crime on the television programs has in-
creased the rate of crime in the American society. 
Strongly Strongly 
Disagree 
-=;-- -6- -5- -4-
Agree 
I 3 2 1 60 
68. American media do a good job of keeping the scholars and academic 
communities informed of the latest ·scientific discoveries. 
Strongly 
Disagree 
-,- --2- --3- --4- --5- 6 
69. Television commercials and printed advertisements 
to offer cheaper prices for products. 
Strongly 
Disagree 








70. American exported magazines, movies, and TV serials portray the 
true picture of American life style to the other nations. 
Strongly Strongly 
Disagree Agree 
1 2 3 4 5 6 7 63 
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COLS. 















a 11 sex-money 11 
Strongly 
Disagree 
6 5 4 3 
have accelerated the movement 
conscious society. 











74. Amer"ican media do a poor job of keeping the public informed of 
!\meri can governmental activities. 
Strongly 
Disagree 
7 6 5 4 3 2 l 




7 6 5 4 3 2 l 















77. Most of television programs and pictures in magazines which deal 
with sex are objectionable. 
Strongly 






78. What the American television serials portray are far from real 
life in American society. 
Strongly 
Disagree 




79. The American government should place greater curbs or controls on 
the American media contents which deal with sex and violence. 
Strongly 
Disagree 




80. Television is the Q!!ly_ major factor of increas~ aggression in 
those children who watch television. 
Strongly 
Disagree 




81. Our campus newspaper and radio stations are concerned with the 
International Students' affairs in this university. 
Strongly Strongly 
Disagree Agree 
1 2 3 4 5 6 7 77 
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